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INTRODUCTION 
 
A new focus on creativity (often in relation to its importance in innovation and 
entrepreneurship) and cultural education (in relation to both individual identity and 
promoting intercultural understanding) is apparent in the goals of vocational education and 
training. This raises questions about the ability of the arts and culture curriculum in VET to 
fulfil such diverse and wide-ranging aims. Moreover, it highlights the need to continuously 
improve its quality, while being up to date with the concept of “smart culture” and the use 
of modern digital technologies. On the other hand, teaching the arts and culture to a high 
standard is challenging. Teachers who teach the arts and culture subjects in VET play a 
fundamental role in developing the creative skills. There is the need for continuing 
professional development, to enable arts teachers to update their knowledge and develop 
their skills. 
 
Project InART2DiverCity will support the professional development of educators and youth 
workers providing work-based learning. Looking to develop the key competences of trainers 
(educators), the training will implement a set of interdisciplinary pedagogical methodologies 
that aim in providing high quality teaching and training. The dissemination of these activities, 
as well as the cultivation of basic competences like foreign language and digital skills will also 
foster employability, socio-educational and professional development. 
 
The objective of this analysis is to identify and evaluate the needs of the target groups 
(young adults studying Fine Arts, Fine Arts trainers, young local artists and youth groups) of 
the specific sector in Cyprus, Greece, Spain, Italy and Slovenia, as regards to the 
development of the Guidebook, the Training and the Portal. The partners through this study 
undertook a desk research which summarizes what currently exists at national level, in 
addition to the EU Level, aiming in this way to identify good practices within the countries of 
the partners.  
 
The aim of this first level analyses is to summarize the current state, while focusing on four 
main aspects:  

 what is currently been implemented and works well,  

 identified strengths or weakness,  

 policy measures and  

 best practice examples, what is the level within each participating country. 
 
At a second level we carried out field research in participating countries, which will serve the 
purpose of registering the needs of target groups, while drawing conclusions based on those 
real needs. Field research was conducted with an online questionnaire. 
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DESK RESEARCH: THE WHAT, WHY AND HOW 
 

Definition of ''Smart culture approach in digital era'' in the field of Fine Arts  
The findings indicate there is no general or shared definition of »smart culture« in particular 
country.  The concept is used in conjunction with digital technology: different opportunities 
created through digital technologies for the preservation and promotion of cultural heritage.  
The term is also used in connection with ‘’smart cities’’. Slovenia started to deal with this 
concept and Smart Specialization Strategy quite late in Slovenia (2015) – the city of Maribor 
was annnounced as a smart city. Slovenia has defined ‘’smart cities’’ as a mix of technology 
and a new thinking approach with aim to improve the quality of life of residents in the city 
(SVRK, 2015) They checked the situation in Slovenia in comparison with good practices from 
abroad and defined ‘’smart sectors’’, which would influence lifes of residents from many 
points of view: smart administration and education, smart buildings, smart health, smart 
traffic, smart technology, smart infrastructure, smart mobility and finally smart culture 
(Puhek and Dominko Baloh, 2016). Currently, there is an impression that all other sectors 
have been improved better than smart culture.  
 

Greece does follow the policy brief that describes the different opportunities created 
through digital technologies for the preservation and promotion of cultural heritage. Digital 
technologies provide huge opportunities for improving public access to different forms of 
cultural assets and its reuse. 
 

Cultural and Creative sectors are becoming increasingly important sector in today’s 
European Union, by contributing to innovation, education, multimedia programming, 
economics, cultural turism, cultural heritage, digital modernisation, artistic studies and 
applied arts. The purpose of ‘’smart culture’’ strengthens the European identities, cultural 
diversity and values and at the same time builds bridges between art, culture, business and 
technology in order to bring the European citizens closer. Bringing ‘’smart culture’’ in our 
daily lives means implementing cultural heritage through ICT tools. It also replaces 
traditional forms of culture, implements new ways of interactions, digitization and cultural 
learning (Interreg Europe, European Regional Development Fund, 2018). Namely, it is 
important to be aware that ignoring ‘’smart culture’’ and its implementation would mean 
informational and cultural stagnation or even transformation failure in the field of nowadays 
culture and media.  EU policy uses digital technologies for the preservation and promotion of 
cultural heritage on the Internet, protects cultural diversity and contributes to better quality 
of life, but also boosts creative learning and development of educational tools (Europen 
Commission, 2016) 
 

New technologies have expanded the possibilities of professional practice for graduates of 
Fine Arts, bringing them closer to the field of digital techniques (video games or audiovisual 
productions. Illustration, technical drawing, graphic or web design, animation, art criticism, 
screen printing and engraving techniques, photography). 
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Main competences of students studying Fine Arts and young creatives 
according to National Education System 
 

By competences (i.e. abilities), we refer to the coherent set of knowledge, skills, attitudes 

and other personal qualities that enable individuals to perform tasks adequately and 

successfully, as well as to find and apply solutions in specific professional situations. 

Competence-based art education is characterised by an integral approach to knowledge, 

skills and attitudes. It is an educational form with a high degree of individual responsibility 

for the students, aimed at the students’ future careers. The emphasis on the personal 

development of the students and their talents results in flexible education with a variety of 

study possibilities, such as the choices that students can make in their personal individual 

study trajectory ( Bryce and Harvey-Beavis, 2015).  

 

There are no major differences between particular countries. By participating in the arts, 

students learn discipline-specific skills, and also cultivate broader habits, abilities, and 

understandings. Fine art graduates develop a range of practical and creative skills as well as 

gain valuable experience of entering exhibitions, competitions and building up a portfolio of 

work. However, it is expected that any person who decides to study art and become part of 

this world has interest and/or a natural predisposition and propensity. 
 

The following competences are addressed for fine arts students and young creatives: 

 Creative ability, 

 Capacity for critical reflection, 

 Capacity for growth and innovation, 

 Organisational ability, 

 Communicative ability (communication in mother tongue/foreign languages, non 
verbal communication), 

 External awareness, 

 Critical thinking, 

 Critical reflection, 

 Analytical thinking, 

 Social skills, 

 Individual and team work, 

 Problem solving, 

 Flexibility and adaptability, 

 Technology literacy (ITC), 

 Media literacy, 

 Information literacy, 

 Initiative and self-direction, 

 Cultural awarenessa and expression. 
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It is notable that technology plays a central role in the 21st century in Fine Arts sector; the 
outcomesfor information literacy, media literacy, and information, communication, and 
technology literacy all reference the use of technology (The College Board, 2011). 
 

Challenges and obstacles of young people participating in VET education or 
trainings addressing the field of Fine Arts 
 
Young people participating in VET education or trainings ( as well as other forms of 
education), addressing the field of Fine Arts, face with different obstacles and challenges. 
Common challenges in particular country are lack of funding in this field, lack of job 
opportunities, not enough opportunities for working under mentoring approach (getting 
experience) and lack of technical and ICT knowledge.  
 
Cyprus is also facing with high cos tof training, lack of work opportunities after concluded 
trainings and difficult access to information in the field of art. Among other challenges 
Greece is facing with low penetration with digital approaches and digital strategy 
implementation challenges on national level. Spain cites as a challenge difficult to penetrate 
the market and sell the work, lack of professional opportunities for training and also that 
fine arts are not perceived as full-time job in society. The main challenge in Italy is illiteracy 
and educational poverty in Southern part of the country, in Northern part there is much 
more awareness about culture and arts in general. People are investing more time and 
money in this field. In Slovenia we identified a lack of internal and external motivational 
factors (a lack of motivation regarding job perspectives in this sector: low degree of 
opportunities for permanent employment - fixed-term employment, project-related 
employment), a lack of entrepreneurial thinking. Young people and artist salso face with a 
very few intership opportunities and practice work during studies (mostly between 60 and 
240 hours during 3-5 years of studying). Formal education is not sufficient for employers, 
they are looking for appropriate informal skills and competences (Esser 2017) , There are 
also challenges about qualification and education skills (having skills that labour market 
doesn’t need; having skills everybody has; having unrecognized skills; school dropouts, being 
over-qualified). 
 
Although European Union strives for implementing smart culture concept, there are many 
unused opportunities to preserve the cultural heritage and to promote digital tools through 
smart culture concept. This is expressed through budget cuts in cultural education (VET 
students show lower cultural participation and less interest for creativity and cultural 
education) (Esser, 2017). While policy in this area is primarily the responsibility of Member 
States, regional and local authorities, the EU is committed to safeguarding and enhancing 
Europe's cultural heritage through a number of policies and programmes (European 
Commisson, 2017) We underutilize collaboration between regional authorities, museums, 
organizations of formal/non formal education, experts of private sector and young artists. 
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Heritage assets presented in the current form are unappealing for young people who are 
usres of modern technology. People in more deprived circumstances (lower income and 
education level) tend to participate in cultural sector or educate themselves less.  We should 
not ignore the issue of actual access and participation in some member states (physical or 
financial barriers, geographical - for people living in rural areas, socio-economic background, 
age, linguistic barriers etc.) and underestimate role of the culture in society and among 
regional authorities (European Commission, 2017). There should be better collaboration 
between governmental bodies and cultural institutions on local and national level. Formal 
education and VET trainings are not sufficient. Students have to pay extra trainings, 
workshops and courses, or they go abroad in order to get skill-building opportunities. 
 

Access to cultural heritage via the usage of digital technologies  
 
There are different digital solutions in the field of cultural heritage. Our objective is to 
present different opportunities created through digital technologies for the preservation and 
promotion of cultural heritage - what is currently been implemented and works well.  
Digitisation turns Europe’s cultural resources into an important pillar of the digital economy. 
Moreover, it gives Europe’s rich cultural heritage a clear profile on the Internet, promotes 
regions, protects cultural diversity and contributes to better quality of life. Digital 
technologies provide huge opportunities for improving public access to different forms of 
cultural assets and its reuse (Interreg Europe, European Regional Development Fund, 2017). 
On the other hand, there are many untapped potentials in this field.  
Access to Cultural Heritage via the usage of digital technologies in particular country is 
possible in the following ways: 
 
Cyprus 

 The Science and Technology in Archaeology and culture Research Center (STARC) of 

the Cyprus Institute is devoted to the development, introduction and use of 

advanced science and technologies in the field of cultural heritage (digital heritage, 

digital libraries, cultural heritage conservation, tools and applications for art)(STARC). 

 The Digital Heritage Research Lab (DHRLab) was established at the Department of 

Electrical Engineering and Information Technology of the Cyprus University of 

Technology (devoted to research and digitisation, archive and promotion of cultural 

heritage) (Digital Heritage Research Lab). 

Greece 

 »Hellenic Cosmos« Cultural Centre, is an ultra-modern Cultural Centre and Museum 

that stands out for its innovative programmes.  (interactive exhibitions, virtual reality 

tours, educational programme, conferences, heatrical performances, internet café, 

documentaries, art events) (Helenic Cosmos Cultural Centre). 

https://www.cyi.ac.cy/
https://digitalheritagelab.eu/
http://www.fhw.gr/cosmos/index.php?&lg=_en
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 Pandektis is the National Hellenic Research Foundation major digital collections of 

Greek history and civilization. The National Documentation Centre supports the 

collections' digital form (Pandektis). 

 Odysseus: Portal of the Hellenic Ministry of Culture where Information about 
museums, archaeological sites and churches and newer monuments of the city can 
be found (Odysseus). 
 

Spain 

 Google Arts & Culture (formerly Google Art project) is an online platform through 

which the public can access high-resolution images of artworks housed in the 

initiative's partner museums. Application allows you to visit many Spanish (and 

other) museums and World Heritage sites from your home (Virtual Gallery Tour, 

Artwork View, Create an Artwork Collection). It's not like being there, but it's close. 

And you can download for free on your mobile. Statistics show that this is most 

popular within the younger generation. (Google Arts & Culture project). 

Italy 

 The Internet in general offers a great opportunity to get known and get in touch. 

Above all, it offers users the opportunity to learn about events, advertising 

campaigns, exhibitions, workshops and everything that gravitates around the art 

world in a very simple way.   

 My Home Gallery (app), a platform such as: Visit and Learn, presentation of an 

artist's works and workshops. Visit and eat, cultural moment and dinner with the 

artist. Visit and Sleep, possibility of overnight stay for guests. Visit and Tour, visit to 

the artist and guided tour.  This is to share an artistic and human experience (My 

Home Gallery). 

 BeCrowdy (app), provides those who work in the arts and culture the opportunity to 

raise funds for projects that do not have an immediate economic feasibility. A 

meeting point is created between cultural promoters and artists and users 

(BeCrowdy). 

 

 UbqArt (app), Main purpose is to know and sell works of art without going through 

auction houses or galleries. The site is in Italian and English with the aim of reaching 

the Spanish and German public. Artists can freely register and publish their works at 

no charge (UbqArt). 

Slovenia 

http://pandektis.ekt.gr/pandektis/
http://odysseus.culture.gr/
https://artsandculture.google.com/
https://www.myhomegallery.org/
ttps://www.becrowdy.com/
http://www.ubqart.com/
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 Digital archives: Access to digital archives is possible in the Archives of the Republic 

of Slovenia and in all regional archives of the Slovene public archives service for 

cultural experts and interested public (digitized and original digital material in the 

field of culture) (Archive of the Republic of Slovenia). 

 The web application of the Ministry of Culture Media Inspectorate and 

Independent Journalists (RMSN) enables the interaction between journalists, media 

and the Ministry of Culture. The records are accessible to external and internal users. 

External users have access to their subject and the internal ones are to all with 

limited user rights based on the content of the work (RMSN). 

 The online application for information support for the implementation of public 

tenders (e-JN) provides information support for the process of processing public 

tenders or public calls. It supports the process of submitting and processing 

applications from applicants (EJN). 

 Online basis of self-employed people in culture is intended to guide the 

development of self-employed people in culture (RMSN). 

 The Register of Immovable Cultural Heritage (RKD) is an official database of 

immovable cultural heritage on the territory of the Republic of Slovenia for all 

stakeholders and interested public (RKD, Register kulturne dediščine). 

 Region portal Kamra that combines digitized content from libraries and other local 

cultural institutions. Digitized content is thus accessible from one place and it also 

gives a free infrastructure for all partners that would like to publish their content 

(Kamra). 

EU level 

 Europeana (founded in 2018), is the European Commission arm for developing a 

digital cultural heritage platform for Europe with digitised cultural material including 

a digital library, archive and museum. Europeana is funded by the EU as a Digital 

Service Infrastructure that makes culture widely accessible and provides data, 

technology, tools and services to Europe’s cultural heritage sector and the creative 

industries. The role of Europeana was acknowledged both from a cultural as well as a 

digital innovation perspective, identifying challenges to be addressed and providing 

recommendations to member states, the Commission and Europeana. Moreover, 

resources also offer a learning base for young artists and cultural professionals. 

(Interreg Europe, 2018). 

 The Horizon 2020 Programme supports the development of demonstration projects 

that explore and present the potential of cultural heritage for urban and rural 

regeneration in Europe. Projects funded under Horizon 2020 are characterised by 

involving a wide range of stakeholders, including local and regional authorities, 

http://arsq.gov.si/Query/suchinfo.aspx
https://rmsn.ekultura.gov.si/
https://rmsn.ekultura.gov.si/
https://ejn.gov.si/
https://ejn.gov.si/
https://rmsn.ekultura.gov.si/razvid/samozaposleni
http://giskd2s.situla.org/rkd/Zacetek.asp
https://www.kamra.si/
https://www.europeana.eu/portal/en
https://ec.europa.eu/programmes/horizon2020/en
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private sector, civil society as well as young cultural heritage professionals and 

researchers. In the past and in the presence there were/are some funded actions for 

young professionals, such as: 3D modelling, Virtual museums etc. (Interreg Europe, 

2018). 

 The Joint Programming Initiative on Cultural Heritage and Global Change (JPICH) is 

a collaborative research initiative supported by the EU with the aim to ensure 

coordination between member states, associated and third countries to help achieve 

the European Research Area (ERA) in the field of cultural heritage. It promotes 

multidisciplinary approach to cultural heritage sustainability and funds transnational 

projects and calls, including opportunities for Fine Art students and young local 

artists (such as ‘Cultural Heritage' and 'Heritage in Changing Environments') (Interreg 

Europe, 2018). 

 The European Library is designed to meet the needs of the research community 
worldwide, our online portal offers quick and easy access to the collections of the 48 
National Libraries of Europe and leading European Research Libraries. Users can 
cross-search and reuse over 28,627,026 digital items and 175,511,348 bibliographic 
records (The European Library). 

 
Although there are several examples of good practices, it is a challenge to establish a 
common digital environment for sharing of community-developed data and tools. 90% of 
Europe’s heritage has not yet been digitised. There is a persistent need for sharing and 
updating knowledge and for identifying common solutions.. Recognising the enabling role of 
the ICT in implementation of natural and cultural heritage policies, the EU promotes the use 
of common digital platforms and tools (EUROPEAN Commission, 2016). 
 
In 2016, the Commission published a report assessing the overall progress in the 
implementation of the Commission Recommendation on digitisation, online accessibility and 
digital preservation of cultural material (2011/711/EU). According to evaluation, an 
increasing number of countries are supporting open cultural heritage data and promoting its 
reuse. Nevertheless, there are still great differences across member states, therefore 
cultural heritage digitisation remains widely dependent on cultural institutions' initiatives 
and funding (European Commission, 2016). 

 

Good practices of teaching principles of cultural heritage through Information 
and Communication Technologies tools 
 
The Information and Communications Technologies (ICT) are nowadays fundamental in all 
areas of society, including in the protection of cultural heritage. The present contribution 
aims at exploring how digital technologies can be fruitfully used in the field of Cultural 
Heritage for carrying out educational and awareness raising interventions. It is an attempt to 

http://jpi-ch.eu/
http://www.theeuropeanlibrary.org/tel4/
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underline the relevance of extending the potential of Educational Technology tools and 
methods to Cultural Heritage Education, two fields that have not largely been in touch so far. 
The growing broadband and mobile connectivity, the access to online data, the use of 
remote sensing technologies and platforms – these trends determine also the future of 
cultural assets.  
 
Here are some existing good practices in this field.  
Cyprus 

 The Bank of Cyprus Culture Foundation uses ICT tool (machine) as an educational 

tool in different courses mainly at primary and secondary educational level  It’s an 

educational tool via gaming. 

 A.G. Leventis Gallery uses games apps as a teaching tool during their educational 

courses (A.G. Leventic Gallery). 

Greece 

 PLUGGY project: addresses the need of the society to be actively involved in cultural 
heritage activities, not only as an observer, but also as a maintainer, creator and a 
major influencing  
factor. Pluggable Social Platform for Heritage Awareness and Participation will 

provide the necessary tools to allow users to share their local knowledge and 

everyday experience with others, together with the contribution of cultural 

institutions, building extensive networks around a common area interest, connecting 

the past, the present and the future. PLUGGY’s Social Platform users will be able to 

create stories using PLUGGY’s Curatorial tool. Content will be both crowdsourced and 

retrieved from digital collections, allowing users to create links between seemingly 

unrelated facts, events, people and digitized collections, leading to new approaches 

of presenting cultural resources and new ways of interacting with them. PLUGGY’s 

users will build living Virtual Exhibitions around topics they think are important and 

publish them for others to experience. The collections of these Virtual Exhibitions will 

eventually form Virtual Museums, curated and experienced by virtual heritage 

communities. Project has two Greek partners (Pluggy project). 

Spain 

 The vast majority of the cultural heritage stakeholders are using ICT solutions for 

communication purposes, both internally and for creating a dialogue with their 

audience.  By ICT solutions we mean official website, which, in case of museums, 

contains news about events, exhibitions, locations, online magazines, videos and 

online shops. Nearly half of these portals include digital exhibitions, and virtual tours. 

https://www.leventisgallery.org/learn/games
https://www.pluggy-project.eu/
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 Existing social media like Facebook, Twitter, Instagram, blogs, YouTube channels, 

Pinterest, etc. Are a great stepping stone for promotion of events, interaction with 

visitors, especially younger generations. This is a low or zero cost solution. 

 Spanish Mobile app »Spain is culture - Masterpieces« The "Masterpieces" mobile 

app has information in Spanish, English and French on over 1,000 works of art in 69 

Spanish museums, and the biographies of 76 Spanish artists. With the Spain is 

Culture app you can see the major pieces in State museums, what makes them 

important, their artistic style, more about the artist, etc. You will also find practical 

information on the museums - opening times, prices, services, contact data - and the 

website's calendar of exhibitions and events (Masterprieces). 

 »Art Walk« app: The Essential Art Walk App will help you discover 24 great 

masterpieces, eight in each museum, in a simple and entertaining way. A complete 

tour of the History of Western Art in the heart of Madrid (Art Walk). 

Italy 
 
Italy emphasizes the following ways: 

 Digital programs that allow you to get closer to art and inside a museum to the 

work of art you are watching. 

 Internet programs that bring you closer to art. 

 Interactive exhibits with technological programs to make the collective feel an 

integral part of the work of art and the artist. 

 The simulation that leads back to the creation of the artistic product.  

Slovenia 

 Nexto Guide: Mobile app »Nexto Guide« allows an individual to become active 

researcher of cultural and natural sights in Slovenia. Along cultural and natural sights 

it also offers interactive stories. With the help of enriched reality, the stories offer a 

unique experience for the user (Nexto Guide). 

 TravelAR Slovenia is an nteractive tourist mobile application, combining views of 

historical sights with technology of enriched reality. An innovative tourist solution 

(augmented reality,AR), takes visitors through three-dimensional reconstructions of 

local historical sites, cultural heritage and historical events of Kočevje (TravelAR 

Slovenia). 

 The mobile app Slovenia's Top 100 displays a selection of the most interesting tourist 

sights of Slovenia. It allows the guests visiting Slovenia to check at any time which 

tourist sight is located in their vicinity. Each of the presented sights includes high-

resolution photos, contact details, location on the map with the option of displaying 

http://www.spainisculture.com/en/propuestas_culturales/app-obras-maestras-spainisculture.html
https://www.esmadrid.com/en/essential-art-walk-app
https://nexto.io/#s1
http://www.travel-ar.si/en
https://play.google.com/store/apps/details?id=info.slovenia.top100.app&hl=sl
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the route from the user’s current location to the sight and a possibility of checking 

the local tourist offer (Slovenia's top 100). 

 "Youth TV Magazine" EVS project (Erasmus+): Volunteers were co-creating youth TV 

broadcast on local television. Over different reports and articles their aim was to 

improve the quality of digital literacy of young people and to contribute to the 

development of youth culture. When collecting, preparing, editing and designing, 

they were using indispensable computer tools for editing texts and video constructs, 

web applications and other communication tools (Youth TV Magazine EVS project). 

 "Mini photo exhibiton " (activity): This is type of activity, which was performed for 

young people with following instructions: Use any gadget with whom you can take 

photos (camera, mobile phone with built-in camera, notebook with built-in camera or 

webcam etc.). Participants are divided into pairs (or smaller groups). They 

photograph each other in typical poses that tell much about a photographed person. 

We encourage them to present themselves through their photograph partner: they 

may show hobbies, characteristic, gestures, emotions, interests, habits. They should 

also use their environment, cultural heritage or apps, related to digital cultural 

heritage. The aim of this activity is intercultural and social dialog between 

participants, but also discovering cultural pearls in a spontaneous and fun way (Zavod 

Movit, 2009). 

EU level 

 Europeana (Digital cultural heritage platform): Digitisation of cultural heritage in 

digital libraries, archives and museums aids to the improvement of cultural 

knowledge in a different, innovative way (Europeana, Interreg Europe 2018.) 

 Biblioteca Digital Hispanica – National Library of Spain (Spain) - freely accessible 

portal. It was established for preservation of bibliographic works, since their 

digitization reduces the face-to-face consultation and their deterioration. It provides 

free access to thousands of digitized documents, including books printed between 

the 15th and 19th centuries, manuscripts, drawings, engravings, brochures, posters, 

photographs, maps, atlases, scores, historical press and sound recordings. It ensures 

the protection and safeguarding of cultural heritage and additionally raises 

awareness about preservation of cultural heritage among young artists and 

professionals (Biblioteca Digital Hispanica). 

 The Competence Center NEMECH (New Media for Cultural Heritage) was 

established by the Tuscany Region in Italy and the University of Florence. Connecting 

research centers and institutions promotes the transfer of research know-how from 

the university to the places where cultural assets are exposed and accessed by the 

public. Through the direct contact with the research developed at MICC Media 

https://www.europeana.eu/portal/en
http://www.bne.es/es/Catalogos/BibliotecaDigitalHispanica/Inicio/index.html
https://www.micc.unifi.it/projects/nemech-new-media-for-cultural-heritage/
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Integration and Communication Center of the University of Florence, NEMECH 

develops projects and builds innovative experiments on the use of Information and 

Communication Technology in the field of cultural heritage. (such as 3D Modeling, 

Computer Vision, Computer Graphics, Multimedia Presentation, Natural Interactivity, 

Mobile applications, Sensor Networking and Smart Computing). It enables local and 

regional students in creative sector to learn through ICT and to gain some practical 

knowledge in cultural sector (For example: The Hero project: mobile application with 

proximity sensors to understand contemporary art. The MNEMOSYNE project: : It 

used video cameras and an artificial vision software to detect the visitors' paths in 

the room, understand the artworks to which they were most interested, and support 

the definition of their individual profiles of interests (NEMECH – New Media for 

Cultural Heritage). 

 SMartART and SMartART icons is a learning method, based on ICT. SMartART 

promotes culture, emotional involvement and informal learning in museums using 

marked icons to retrieve additional information directly from an image without using 

any type of QR Code. It allows museum visitors and art students frame by means of 

his/her own smartphone the “smart" icons and through the SMartART app access to 

additional multimedia contents (Smartart). 

Existing partnership among educators, heritage experts, students of Fine Arts, 
young artists and other stakeholders  
 
Furthermore we analyzed the current state of partnership among educators, heritage eperts, 
students of Fine Arts, young artists and other stakeholders. In this matter we can speak 
about the concept of »creative partnership«. It is defined as an innovative collaboration 
between higher arts education institutions and cultural, industrial and governmental 
organisation. The aim of partnership is to help to make positive change on the educational 
journey oflearners and teachers, whether it is through working with young people directly or 
offering professional development for educators, practitioners or artists. Evidence has 
shown that »creative partnerships« encourage enjoyment of and engagement with learning, 
leading to wider educational benefits such as improved attendance, increased motivation as 
well as positive impacts on well-being, citizenship and building work-related skills (Jonker, 
2010). 
 
In Cyprus partnership is mainly based among research scientists, educators and doctoral 

students who collaborate with experts of national and international institutions. Greece 

pointed out one of the finest examples of what a successful partnership can offer - Start – 

Create cultural Change.  START is a capacity building and fellowship program for aspiring 

cultural managers in Greece. The program supports creative minds to kick-start cultural 

initiatives that generate a positive social impact on their local communities. By facilitating 

https://www.micc.unifi.it/projects/smartart/
https://www.startgreece.net/
https://www.startgreece.net/
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growth and exchange in the sociocultural sector, START aims to create new perspectives for 

young professionals in Greece and foster social cohesion in Europe.  Each year the program 

has 3 consecutive phases in Germany and Greece, enabling START Fellows to develop an 

innovative project idea into a cultural initiative and acquire the entrepreneurial skills to scale 

it up to become a sustainable creative venture. Spain emphasizes that partnership could 

improve. The level of partnership among the above mentioned stakeholders in Spain 

depends on various factors such as economic, social or financial status. Collaborating with 

artists in other countries is a valued tool for research and creative development, so more 

transnational projects are recommended to help bring together young people and young 

local artists from different cultures. The relationship between educators and students could 

improve by focusing more on the development of creative skills which would further the 

employability of young adults in creative sectors. Educators could also collaborate more with 

potential employers to provide more national and international internship’s that provide a 

genuine learning opportunity to improve basic industry skillsThe same situation is in 

Slovenia. Bringing »smart culture« to life is a living process where better cooperation on 

national level between stakeholders is needed (public institutions, private sector, NGO‘s, 

freelancers). They identified a necessity to listen carefully to young culturals and their needs. 

On the other hand Italy pointed out that important projects are implementing in such a 

partnership (many good practices). Linking cultural heritage to stakeholders, educators, 

students and young artists, it's quite high so that we have found many and all different good 

practices that are growing and are increasingly spreading just because the response of the 

collective is not slow to arrive . 

 
European Union stands on strong cooperation between young artists, cultural 
professionals, public (audiences and society in general) and institutions at EU-level. Some 
formats and expectations for artists' mobility and cross-border cooperation within the Arts 
are currently in a state of transition in Europe. The level of partnership among above 
mentioned stakeholders varies from state to state, depending on economic, social or 
financial status. Especially in periods of multiple budget cuts, it is important that public 
authorities emphasize the special character of the cultural field and the need to keep it from 
subsumed by purely commercial considerations and 'political agendas' (European Union, 
2012). 
 
From an early stage, networking and collaborating with artists in other countries is a valued 
tool for research and creative development, especially through Erasmus exchanges, EVS or 
other services/internships, organised by formal or non-formal educators or through VET 
trainings/internships, organised by cultural experts, public institutions or private companies. 
Young artists, especially those from European countries with less encouraged cultural sector 
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are forced to international collaboration, which increases their employment opportunities 
(European Union, 2012). 
 
Even students and young artists with fewer opportunities in cultural sector in their 

homeland have the opportunity to participate at European level in various programs and 

exchanges, which are often financially supported by national governmental bodies or 

European funds: 

 KulturKontaktAustria: provides incoming programmes for artists from different 

European countries since 1992 (networking between different stakeholders, such as 

schools, architect bureaus, universities, galleries and theatres and various 

companies). 

 Culture Ireland, the national body for Irish arts worldwide, supports Irish artists and 

companies to present their work abroad (artists, art organisations and international 

presenters are connected and collaborate together). 

 PRO SLOVAKIA: to support Slovakian artists and institutions to make Slovak culture 

more visible abroad (musical production, theatre, literature, visual art, cultural 

heritage) ((European Union, 2012). 

There is a need to bring together representatives of the public, private and voluntary 

sectors, including employer organizations, large, medium and small companies, to raise 

awareness of the benefits of non-formal learning. To achieve cooperation and joint action 

between stakeholders and the social partners, there is a need to incentivise all stakeholders. 

Partners should pay particular attention to reaching disadvantaged and unskilled young 

adults with a specific focus on local, municipal and regional levels (European Union, 2012). 

Today, artists, scientists and other parties are moving into new relationships with each other 
and with society as a whole. And this is where schools can choose to play a role in the 
conscious production of new things: in or on the edges between arts and design, culture and 
economy as well as in the fields of arts education, cultural participation and social change. 
Studies demonstrate how culture today is directly embedded in the European economy and 
how ‘arts, creativity and innovation’ have a major economic imp act. Furthermore, on a 
national, regional and city level there are policy drivers in relation to strategies in the 
creative industries, city profile, urban regeneration and cultural participation which affect art 
schools directly. Art schools are challenged to take a position. Given their tradition and given 
therole they play on the edges of different domains, this position cannot be other than a 
multi fold position, which allows flexible alliances on a local and a global level. If schools 
decide to take the road of productive creativity, and if they intend to work in creative 
partnerships with their cultural, industrial and governmental partners, there are a number of 
issues that need to be addressed (Jonker 2010). 
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Main learning opportunities in the field of ''smart culture'' for direct target 
groups and indirect target groups   
 
We have determined that the field of fine arts is closely related to the concept of smart 
culture and »smart cities«. One  of  the distinctive  characteristics  of smart  cities  is the 
central  role  of  technology  as  a  means  for  accumulating, organising and making vast 
amounts of information accessible to  an increasing  number of people  (Angelidou, 2016).  
The main idea of »smart culture« offers different learning opportunities for direct target 
groups (young adults studying Fine Arts, Fine Arts trainers) and indirect target groups (youth 
groups and young local artists).  
 
In times of growing disparities and inequalities within the EU, supporting artists’ mobility 
remains primarily the responsibility of EU member states. Nevertheless, there are areas in 
which EU and MS acting together have the potential to provide real added value. The main 
learning opportunities in the field of »smart culture« are knowledge exchange, 
professionals' and students' mobilities, experience sharing and technology transfer 
(European Union, 2012).  By technology transfer we mean the transfer of new technology 
from the originator to a secondary user, especially from developed to less developed 
countries in an attempt to boost their economies. Direct target groups gain their knowledge 
within courses of formal education (secondary schools, faculties, universities). Formal 
education covers areas such as: cultural management; digital documentation and digital 
preservation; archivistics; culture and multiculturalism; aesthetics and movie politics; 
media, communication and society; media culture and production aspects; international 
and intercultural communication; designing; digital tools etc (European Union, 2012). The 
main learning opportunities for indirect target groups represent informal programmes like 
seminars, courses, camps, applications, online learning courses or online learning 
platforms, with the main objective to gain some additional knowledge (Example: Summer 
School of Cultural Management, organised by Faculty of Economics in Slovenia) (Curriculum 
of cultural studies at the University of Ljubljana). 
 
Here are some other examples of good practice in Slovenia: 
 
Example 1: For young filmmakers, the European Commission offers an opportunity to create 
a short #EUandME film. EUAandME is European campaign aimed at improving young 
people's awareness of EU achievements, helping them understand the role of the EU in their 
lives and  
 
raising awareness of what EU citizens are entitled to.Financial prize helps young artists and 
filmmakers to realize their ideas and after that the learning process with mentoring of a 
renowned director (#EUandME). 
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Example 2: Cultural Bazaar in capital Ljubljana, organized by Ministry of Education, Science, 
Culture and Sport and the National Education Institute of Slovenia, is a one-day 
nationalevent. The purpose is to inform the professional and general public about the 
programmes for children and youth, offered by cultural institutions, and thus to promote the 
accessibility and popularisation of culture among young people (more than 400 cultural 
workers) (Kulturni bazar). 
 
Both target groups  are exposed on the role that digital archives, records, metadata, 
semantics and ontologies play in the cultural heritage fields. One of the most important 
learning opportunities are the new methods of preserving the art and memory of the past. 
They can learn advanced methods for the digital documentation of cultural heritage and 
their outcome for preservations, research and re-use of digital results for public outreach.  
 
Workshops, festivals and exhibitions also play a great role to  create new synergies between 
youth, art and cultural heritage, along with artists, Fine Arts students and trainers. We refer 
to the Spanish example of good practice. Spanish National Agency for Youth organised a 
training course activity with the aim of providing tools to youth workers and leaders of youth 
organizations, in order to work with young people with an approach to art and heritage. 
They developed non formal activities in order to discover the cultural heritage and creative 
process as methodology to work with young people. One of the most common tools for 
providing support to young local artists and creators in Spain are prizes and grants 
supported by Ministry of Education, Culture and Sport. They relate to the field Fine Arts, Film 
and Audiovisual, Books Reading and Writing, Performing Arts and Music, Historic Heritage, 
and Cultural Industries. Some good examples are: "Gold Medals for Merit in Fine Arts" in 
recognition of an outstanding professional career; "Miguel de Cervantes Award" for 
literature in the Castilian Language. This is the highest recognition granted to a creative work 
of Spanish writers whose work has contributed to the notable enrichment of the literary 
heritage of the Spanish language. There are various online media sites that contain extensive 
information on scholarships and awards for artists (Masdearte, Arteinformado, El Cultural, 
Fábrica Cultural or Arte y Mercado) (European Union, 2012). 
 
In addition, Erasmus program offers a great learning opportunity through different 
mobilities for both target groups (youth exchanges, training courses, study exchanges, etc.). 
Special target group are young people with fewer opportunities. In 2019, support will be 
given to bridging cultural and audiovisual content through digital, which will contribute to 
taking forward the #Digital4Culture strategy for empowering the positive economic and 
societal effects.  
 
We identified some other learning opportunities at European level (European Uninon, 
2012). 
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Direct target group:  
 

 More targeted support and capacity building: actions, workshops and seminars 

which help artists and creators turn their talent into a profession and make a living 

from their art. 

 Non-formal cultural education programmes for young adults and disadvantaged 

young adults in the age of 18-30 years. 

 National, regional or local calls for young professionals to enrich the interpretation 

of cultural heritage with their own interpretation. 

 Agenda priority in 2019 (European Uninon, 2012): opportunities for direct target 

group and professions in music, architecture, books, heritage, theatre, visual arts, 

design and dance. 

Indirect target group:  

 European Capitals of Culture (ECOC): positive effect on local economies, societies 

and local youth groups or young local artists with various events, projects and calls 

on regional or local level. 

 Various encouragements on national levels: free admission for young people under 

19 (or lower admission for students) to cultural institutions and their web bases, 

documents, data, virtual visits of museums and galleries; free admissions for young 

unemployed professionals to various non-formal skilled trainings and workshops. 

Aaccessibility of digital technologies :digital technologies and social media more 

easily allow people to be creators of culture (YouTube channels, Flickr or Pinterest 

accounts, blogs, pod-casts, Facebook and Instagram pages, Snap chat, other 

platforms (such as Google Arts&Culture). 

 Creative Europe — the EU’s culture programme for 2014-2020 brings under its 

umbrella different sub-programmes (f. e. MEDIA programme), which offer funded 

professional opportunities in creative sector with specific skills and experience, 

international cooperation and European platforms facilitating the mobility and 

visibility of creators and artists. 

 Attracting new audiences with digital tools: especially young people. 

 
Learing opportunities that can be achieved relate to the greater ability to understand the 
sector. The more a reality is known and the more it is understood and enjoyed by the 
community, whose involvement is fundamental. This process of knowledge and 
dissemination must be powered by exhibitions, workshops to involve people in the front 
line. Furthermore, a fundamental element that should not be underestimated is the return 
of art in a transversal way: the art inserted in every sector of our life (food, wine, tourism, 
for example). 
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Official policy in terms of promoting ''smart culture’’ in digital era and 
experiential learning of the artistic process and perception of experiential 
learning, i. e. ‘’learning by doing’’ as a learning method for acquiring new 
attitudes or new ways of thinking 
 
We will use the term ‘experiential learning’ as a broad umbrella term to cover this wide 
variety of approaches to learning by doing, since there are a number of different approaches 
or terms within this broad heading. Simon Fraser University defines experiential learning as: 
“the strategic, active engagement of students in opportunities to learn through doing, and 
reflection on those activities, which empowers them to apply their theoretical knowledge to 
practical endeavours in a multitude of settings inside and outside of the classroom.” 
Experiential learning focuses on learners reflecting on their experience of doing something, 
so as to gain conceptual insight as well as practical expertise. (Bates 2015). Therefore, it is 
particularly discussed as contrary to theoretical learning. In this section we focused on 
official policy in terms of promoting ''smart culture’’ in digital era and experiential learning of 
the artistic process in general and in terms of reducing youth unemployment by improving 
arts and cultural education. 
 
We often read or hear that youth activities contribute to non-formal learning of young 
people. But when we ask ourselves what are the goals of this learning, or who determined it, 
we often do not find answers or get very general answers. Learning objectives, especially in 
field of culture, are not always clearly defined, the learning path is often not clearly planned. 
 
In Slovenia, the concept of informal and experiental learning is very welcome to use more 

often. Official politics defends position that "learning by doing" is a learning process in which 

the role of "learner" passes into the role of "teacher" and vice versa. Young people in 

Slovenia are aware that "learning by doing" gives them ability to costumize their professional 

profile on the labour market. Recognizing that they may be engaged on the labour market 

outside the national borders, demands good preparation on mobility and assimilating some 

new "soft skills" (Morano, 2013). Therefore, Slovenia supports international Erasmus+ 

projects, which promote mobility and internships. There are occasional public invitations for 

permanent employment of young people, funded by Republic of Slovenia and co-funded by 

European Union from the European Social Fund (creating new jobs for young professionals in 

cultural sector for 1 year). This initiatives offer institutions, firms, companies and institutes 

possibility of co-financing the employment of young people under 30 years for full time job 

(40 hours a week) with the contract for an indefinite period. This is the initiative on national 

level to reduce youth unemployment in general and it is desired that also employers in 

cultural field join to this project.  
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Digital technologies are having a significant impact on the cultural scene in Spain, and the 
landscape of opportunities, barriers and policies associated with the protection and 
promotion of the diversity of cultural expressions in the digital era is highly complex. The 
field of Art and cultural education has always lacked in facilities to prepare young people 
in entering the labour market. Other factors such as poor existing links between the 
employer and education system, affects the ability of the labour market to recruit widely 
and fairly and results in potential employers to mark graduates in this field as not being job-
ready or as having lack of basic industry skills. Improvements in Spain have been made to 
reduce the unemployment level in the arts and cultural education. The Ministry of 
Education and some Autonomous Communities, offer the educational community a range of 
resources to teach the arts using the new technologies. Some of these resources are 
designed for teacher use to facilitate the teaching-learning process in the classroom, and 
others are designed for pupils so that they can do their homework using the Internet. More 
free activities and workshops are being introduced to expand the students knowlege of 
pedagogical methodology and ''learning by doing'' methods within educational activities. 
 
Experimental Learning is quite accepted in Greece and it has been officially used in 
Vocational Training for many years. Cyprus points out innovative projects like  MedSTACH 
whose mission is the development of the necessary scientific and  technological 
environment for the advancement of the state-of-the-art in  archaeology and cultural 
heritage research in Cyprus, the Eastern  Mediterranean region and beyond. MedSTACH will 
promote smart  specialisation and new job creation. Involvement of schools and students in 
exhibitions, workshops, meetings with artists are the ways of experimental learning in 
Italy. Workshops in which students and the community can create their own works of art, 
learning by doing and not just theoretically studying the most technical aspects. There is a 
wide range of design models that aim to embed learning within real world contexts, 
including: laboratory, workshop or studio work; apprenticeship; problem-based learning; 
case-based learning; project-based learning; inquiry-based learning; cooperative (work- or 
community-based) learning (Bates 2015). 
 
The Commission's Recommendation on digitisation and online accessibility and digital 
preservation of cultural material (2011/711/EU) in 2012 addressed member states to step 
up their efforts, pool their resources and involve the private sector in digitising cultural 
material in order to increase online accessibility of European cultural heritage and boost 
growth in Europe’s creative industries.  
Among high impact provisions are those concerning national strategies for digitisation, 

digital preservation and Europeana, while some member states highlighted the importance 

of the “digital life cycle” approach. Digital life cycle means the whole chain from planning, 

monitoring and funding digitisation, to facilitating online access and reuse to digital 

preservation. This shows evidence that European Union sistematically promotes 

development of smart culture (European Teritorial Cooperation, 2013). 
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European Union's view is, that successful experiential learners have a willingness to 

develop themselves profesionally even more and are later able to successfully and self-

confidently explain their position. They have clarity of purpose with tasks they undertake, 

and the self-management skills. In the future, priority is investing in education, practical 

skills and life-long learning: training, work placements, staff exchanges. European Union as 

the highest instance helps with targeting policy and supporting programmes on national 

level recognizing that experiental learning is of remarkable meaning (European Teritorial 

Cooperation, 2013). 

Recognition of non-formal learning is a crucial objective of Erasmus + programmes, and 

other programmes or user-friendly, accessible tools (for example Youthpass), which offer 

adoption of so called ‘soft’ skills, innovation and creativity and mostly: better employability 

There are also some online data-bases on EU level which offer list of internships and 

mobilities for artists, explorers and creative professionals with main focus on ''learning by 

doing'', such as European Solidarity Corps and Eurodesk (Eurodesk, 2015). 

From 2012 there has been a significant step forward in terms of promoting non-formal 

education responding to youth unemployment in cultural sector (Expert Group Report, 

2012). Namely, youth work and especially ''learning by doing'' contributes to closing the gap 

between the competences acquired by young people and the needs of the labour market. 

The nowadays challenge on national level of some countries is that non-formal learning is 

not widely understood and it is often well down the list of priorities when it comes to 

funding. Therefore in last years European Union funds promote smart culture, experiental 

learning opportunities, developing new methods, techniques and ways of thinking in 

terms of reducing youth unemployment and encouraging more open mindset (Eurodesk, 

2015). 

Implementation of different policies in pedagogical methodology at national 
and European level 
 
Operational and value‐focused skills and active learning strategies together with experiential 

opportunities in art programs bring integrity and quality to intentional learning and 

undergraduate liberal arts education in the twenty‐first century (Kindelan 2010). Educational 

art programs are closely linked to cultural identity and cultural diversity. Cultural practices, 

especially the purposeful making of things, embody our values and, we would argue, are the 

basis of the good mental health of a society. These practices help contribute to an individual 

and collective sense of identity. Cultural identities are created in a constant dialogue, 

negotiation, and contest of similarity and difference, sameness and distinction ( Lähdesmäki 

2014). 
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We identified conditions for adult young people to express themselves artistically within 
pedagogical methodology; possibilities to improve their artistic knowledge and possibilities 
to find their national cultural identity in comparison to European union cultural identity. 
 

Conditions for adult young people to express themselves artistically with participation in 

pedagogical methodology 

 

In Spain many art departments use pedagogical methodology to express themselves 

artistically. These departments educate and prepare professionals in the fields of art  

 
education, visual culture, curating, and contemporary art. They gain expertise and critical 
skills in mediating, representing, discussing, and critiquing art and other forms of visual 
culture. These artistic departments are known for their high quality artistic and art 
pedagogical activities, and scholarship and research that are recognized nationally and 
internationally. There is no National Policy about artistic expression methods and practices 
within the National Educational System in Greece. This field is mainly covered by private 
iniciatives. The same situation is in Cyprus and Italy. This kind of approach is not 
implemented at all. In Italy they have istitutional places open to the community. As an 
example they state the Salinas Museum in Palermo, a museum and place of culture, open to 
artistic expressions, including non-professional ones, such as the presence of a children's 
bookshop where art is told in a simple and engaging way suitable for all ages. In Slovenia 
pedagogical methodology for artistical expression is welcomed to use more often. It's partly 
implemented in form of voluntary work on some artistic/cultural festivals or events. Adult 
young people can act as additional help for contract workers, such as: help by organizing 
cultural event, help in camps for children within cultural activities, possibility to take part in 
some cultural activities (such as street art, street comedy etc.)  
 
We can say that level of awareness among teachers and pedagogues in terms of 

stimulating and facilitating student learning, using a wide range of formats and procedures 

to create environments in which students are active learners, is rising and is moving from 

non-formal education to formal. Teachers and trainers are becoming more and more flexible 

and therefore more flexible, appreciating that each student is a different learner with 

different personal knowledge and skills. Unfortunatelly these teaching principles are still 

more present in non-formal education and non-governmental sector in comparison with 

governmental sector (Information society technologies education and training, 2004). 

At the time, this way of learning process remains reserved mainly for workshops, youth 
exchanges, internships or VET training, festivals, etc. Concept of alternative pedagogy in 
European Union is currently more and more applied in multitude of forms, including 
roleplaying, games, case studies, simulations, presentations and various types of group 
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work, as well as field-based learning, which is more applicable in internships, practicums, 
cooperative education and service learning.   
 
Possibilities for improving the performance of students with limited artist knowledge 
 
There are some initiatives in Slovenia, mainly on local level, such as: Festival Lent, Ljubljana 
Movie Festival LIFFE, Ljubljana Music Festival, cinematographic festival Grossmann Fantastic 
Film and Wine Festival, Kurentovanje – International Carnival  with parade in Ptuj, Ana 
Desetnica International Street Theater Festival, City of Women – International Festival of 
Contemporary Arts. Unfortunately these opportunities are rare and mainly reserved for 
educational institutions, which often involve their own students. There aren't any specific 
possibilities presented in Spain, mostly there are non-formal ways for improving artistic 
performance. There are many ways that the performance of artistic students can be 
improved: seminars for skills developing, scholarships, participation in international non-
formal education programmes (such as Erasmus+), development of alternative pedagogical 
methodology training practices. We can speak about non-formal initiatives in Cyprus, Greece 
and Italy also. No specific national policy about the performance of students with limited 
artist knowledge is identified. There should be more institutional places for students to 
involve them in creative manner. Such as workshops and self-managed promotion of their 
works. Students need more opportunities for creation of structures for the free expression 
of one's thoughts and creativity. 
 
In 2016, European Commission released its communication on a new skills agenda for 

Europe (COM(2016) 0381), in which it proposes actions to equip people with the skills 

needed in the job market and to make better use of the skills they already have, in order to 

help them find quality jobs and to improve their life chances. European Union supports 

upgrading policy in improving skills for young artists in creative industries (architecture, 

design), art fields: cultural heritage (museum, libraries, archaeological sites, archives, 

traditions), performing arts (theatre, dance, circus, festivals), visual arts (crafts, painting, 

sculpture, photography), cultural industries: film, video, TV, radio, music, books, news 

media, cultural tourism (European Commission, Europe 2020). 

One of the possibilities to improve skills is lifelong learning approach. The Lifelong Learning 
programme comprises separate sub-programmes for schools. Lifelong Learning programme 
includes formal or non-formal continuing education or trainings including incompany skills 
development. It represents a fundamental part of Europe 2020, 10-year strategy proposed 
by the European Commission, which sustains ‘’smart, sustainable, inclusive growth’’ also in 
creative sector (European Commission, Europe 2020). 
 
Possibilities for students to find their national cultural identity in comparison to EU cultural 
identity and knowledge about cultural diversity 
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Most actions which promote national cultural identity are implemented on primary and 
secondary level of formal education, but are often represented to young people 
unappealing and uninteresting. Culture is indirectly represented also through historic and 
ethnical relations. There is generally a strong interest in supporting the arts in Slovenia and 
enthusiastic patronage of cultural events. Mostly street festivals and cultural events are well 
visited, especially when they are free of charge. There are more possibilities for finding and 
strengthening EU cultural identity than Slovenian.  Therefore, there should be more 
initiatives on national level, which include young people, at the same time raising their 
awareness and national identity. Spain contains a number of different historical provinces 
and localities that each have their own distinct identity, cultural practices and traditions. For 
example, some regions have their own language, cuisine and literature that have developed 
through history.  
 
There are dominant figures in the field of culture (painters, royal figures, writers). Therefore 
Spanish students have a difined cultural identity due to our artistic and cultural history, 
which  
 
will always play a big part in the artistic future in our country. Greece along with Italy and 
Cyprus highlighted that opportunities for students to find their national cultural identity in 
comparison to EU cultural identity are often achieved by the participation in transnational 
projects funded by EU or private entities. In this way young people can meet new people, 
and then return to their city and spread its thirst for knowledge and openness of mind. 
Art and culture are in general important instruments for conveying the values of democracy 

and freedom of speech on European level. Safeguarding equal rights among citizens with 

regard to knowledge, culture, and values (such as minority languages), and promoting the 

diversity of cultural expressions in each European country are good way for students to find 

and keep their own cultural identity with national/regional/local features, but also to sustain 

common identity on European level. So far, creative industries across Europe give greater 

visibility to borders, regions and in general - national and European identity. Tourist 

attractions become more appealing, local products more innovative and Europe’s border 

regions more competitive (European Teritorial Cooperation, 2013). 

Examples of good practices in VET education as well as other forms of 
education in relation to digitization, fine arts, ‘’smart culture’’, intercultural 
learning, online accessibility of cultural material and digital preservation or 
re-use of cultural material 
  
In an increasingly digital world, art is transferred from a physical to a virtual space. As a 
result, digitisation is making art accessible without time, money or location barriers. The 
implementation of digital technology enhances an active engagement with art, thereby 
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fostering art education, which yet increases the importance and difficulty of content 
management. And whilst finally the communication with audiences through digitization 
potentially enlarges overall education about art. Along many good practices this socialising 
trend is still in their infancy within the art world. 
We identified the several examples of good practices which promote the concept of »smart 

culture«, intercultural learning and online accessibility of cultural material and digital 

preservation or re-use of cultural material: 

Cyprus 

 Science and Technology in Archaeology and Culture Research Center (STARC), The 

Cyprus Institute is devoted to the development, introduction and use of advanced 

science and technologies in the field of archaeology, cultural heritage and history of 

the region (digital heritage, ICT, Diagnostics for Cultural Heritage conservation, 

Underwater and maritime archaeology technology, Interdisciplinary Research, Tools 

and Applications for Art and  

Architecture in Cyprus and the Eastern Mediterranean, Natural and Material Sciences 

applied to Archaeology and Cultural Heritage) (Science and Technology in 

Archaeology and Culture Research Center (STARC)). 

 Cultural Centre (established by University of Cyprus under the Faculty of Letters) It's 

main goal is to promote culture (culture festivals, theatrical workshops, an 

international event which is organised twice a year and focuses on Mediterranean 

culture, dance and music). The Centre brings together students, but also members of 

the academic and administrative staff, alumni, friends of the arts, artists, etc 

(University of Cyprus Cultural Centre). 

Greece 

 Greece: History & Culture (mobile app). Main objective is  to explore the history and 

culture of Greece, the Land of Gods and Heroes. It offers thousands of years of Greek 

History in your pocket. No Internet connection is required to use this app. All content 

is offline in your device. App includes: greek history, HD photos and historical maps, 

an alphabetical, searchable list of historical and archaeological places around Greece, 

a dynamic map of historic and archaeological sites in Greece, stories and handpicked 

events from Greek history). (Greece: History & Culture).  

 Acropolis Rock (mobile app). Using innovative technologies, it offers you truly 

personalized descriptions of the exhibits. Your preferences, interactions and 

characteristics form your personal tour - Different descriptions for adults and 

children  (voice narration, works offline, Athens by night – find places to eat and 

drink) (Acropolis Rock). 

https://www.cyi.ac.cy/index.php/starc/research-themes/digital-libraries.html
https://www.cyi.ac.cy/index.php/starc/research-themes/digital-libraries.html
http://ucy.ac.cy/cucentre/en/
https://itunes.apple.com/us/app/greece-history-culture/id523838757?mt=8
https://acropolisrock.com/
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 Clio Muse (mobile app). You can discover the most amazing places in Greece and 

Italy through brief intriguing stories created by top local storytellers. Clio Muse is an 

award-winning app offering self-guided audio tours in multiple themes (audio tours, 

offline maps, available 24/7, 24 destinations in Greece and selected EU cities, 

different themes (history, archaeology, art, architecture, gastronomy, nature, 

adventure & quirky themes) (Clio Muse). 

Spain 

 La Térmica Málaga. La Térmica is a center of creation, production and contemporary 

cultural education based on a modern, open and plural approach that seeks, through 

culture and personal citizen initiative, to develop a new perspective on reality. La 

Térmica is promoted as a formative meeting point through the exchange of 

knowledge, ideas and experiences. A public space for learning, open to dialogue, 

which enhances all those proposals in which the citizen stops being a visitor to 

become a participant (workshops, talks, conferences and courses of different levels – 

afordable for all public or free). It brings different publics of today's society closer to 

the possibility of discovering, expanding knowledge and continuing training. It boosts 

young adults confidence and awakening their love for culture and creation, give the 

opportunity to exhibit their work and gain entreperneral skills (La Termica Malaga). 

 Workshops to prepare young artists enter the labour market or build their own 

project. The aim is tohelp enter the artistic labour market and build a strong 

reputation along with advices.  

With this help they can improve their personal situation and promot their personal 

development by supporting them in further education and in job searching. They 

further ntrepreneurial skills on how to market their work and possibly setting up a 

business. In general better knowledge on how to start up your own company in 

Spain. 

Italy 

 Journeys Festival International celebrates the creative talent of exceptional refugee 

and asylum seeker artists and shares the refugee experience through great art. The 

Festival, led by ArtReach, a contemporary arts development agency and a registered 

charity (No. 1180816), takes place annually in the cities of Leicester, Manchester and 

Portsmouth. It explores the refugee experience through a whole range of free art 

activities including live music, hands-on artist-led workshops, theatre, performance, 

film, discussion, exhibitions, storytelling and pop-up events. Italian organizations are 

active partners within festival (Journey Festival – Refugee Journeys International) 

https://cliomusetours.com/
https://www.latermicamalaga.com/
https://www.journeysfestival.com/
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 The Forum PA strives for the Sustainable Development Goals to be reached by 2030 

and that had been introduced by the United Nations General Assembly. Event 

created to involve and raise awareness among the population on the themes of 

economic, social and environmental sustainability, going beyond the insiders, to 

promote a cultural change in individual and collective behavior. The Forum PA 

consists of events such as seminars, conferences, workshops, exhibitions, shows, 

book presentations, demonstrations of territorial enhancement. It also presents 

meeting point with prominent personalities and experts in informal ways to promote 

discussion and debate. The main theme of this year's event will be the creation of 

public value by the PA, which must act as a protagonist in cultural and institutional 

change (FORUMPA 2018-Italia 2030). 

 Ballarò Buskers Festival. Ballarò Buskers is international festival dedicated to the 

street art of Palermo. It consists of three day performance at the Ballarò market, 

recognizable by it's Arabic touch. Different international artists spice up the market. 

Ballarò becomes a small music box from which appear acrobats, musical bands, 

jugglers, acrobats and actors (Ballarò Buskers Festival). 

 Accade ai Giovani: The project intends to enhance the figure of the craftsman as a 

bearer of knowledge, experience and knowledge to be handed down over time. Arts 

and crafts are resources and containers of memory which must, in the first instance, 

ensure the widest use by the community. There are various craft workshops, like the 

one about wood's restoration and another one about embroidery (lessons about 

restoration and practice lessons about wood's restoration and fibrous plant).  

Particular young women and unemployed people aged 18-25 are involved (Accade ai 

Giovani). 

 
Slovenia 
 

 Cultural Information Centre (KIS) was established within European Youth Capital 
2013 in Maribor. Maribor, a Slovenian city that carried a prestigious title of European 
Youth Capita. Main objective of the centre is activating young people to interact with 
stakeholders and gain new knowledge (various workshops, seminars and activities, 
made by youth for youth; place for young creative artists to exhibit their work;  a 
place to learn about digital tools in terms of creativity and creative sector). 

 Workshops for Creative Thinking are implemented b University of Ljubljana. Main 

objective is to achieve the level of higher personal growth in the working 

environment by involving creative content (creative thinking, organizational culture 

of creativity and innovation, a review of creative thinking techniques (gameplayin 

strategies), techniques for managing creative meetings).  

https://www.forumpa.it/
http://www.ballarobuskers.it/
http://www.accadeaigiovani.it/
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 Ljubljana International Documentary Film Festival provides insight into 

contemporary documentary film production for young professionals. It consists of 

talks with filmmakers, film workshops, seminars and programs for 2 target groups: 

children and young adults. The festival includes portraits of documentaries and films 

on myths, icons, the media and other themes. A prize is awarded to the best film on 

the theme of human rights (LIFFE). 

 Festival Lent. With 25 years of tradition Festival Lent is one of the oldest and largest 

open-air festivals in central Europe, which turns Maribor into a giant open-air stage 

and a buzzing meeting place for people from all over the globe. Each June the 

medieval Lent district at the Drava River, the historic squares, picturesque streets of 

the Old town and even the mighty city park emerge as festival venues bursting with 

art, culture and creativity (Festival Lent). 

 Fronta - Festival of Contemporary Dance takes place every year under different 

slogan in the city of Murska Sobota. It presents international art festival that attracts 

top artists from the field of contemporary dance. The program combines dance work 

in which dancers move away from school and academic forms.  

 The Kamra portal combines digital content accessible from one place. It also offers a 

free infrastructure and trainings for all users that would like to publish their content. 

Users can learn about stories that are typical or interesting for some area and in the 

interests of the local community, such as: presentations by local authors, famous 

people; documents and  

photographs of typical local societies; postcards of places from different periods of 

time; works by local artists, their biographies, catalogs of exhibitions (Kamra). 

EU level 
 

 Global Festival of Action for Sustainable Development aims to gather and inspire 
SDGs (Sustainable Development Goals set by the United Nations General Assembly 
and promoted as Global Objectives for Sustainable Development) campaigners and 
multi-stakeholder partners to scale up and broaden the global movement to take 
action for the SDGs. Taking place in Bonn every year, the Festival provides a dynamic 
and interactive space to showcase the latest innovations, tools and approaches to 
SDG advocacy and SDG action. It brings together leaders from governments, local 
authorities, international organizations, civil society, activists, young advocates, the 
creative industry and the private sector (Global Festival of action). 

 Cultural Education Programs with Schools at Federal Museums. Austria offers free 

admission for young people under the age of 19 with the aim of creating low-

threshold access for them. Educational purpose has been achieved within access to 

cultural institutions for young people with fewer opportunities. Visiting museums is 

educationalactivity. Students get acquainted  with digitization and preservation of 

http://www.liffe.si/index.php/slv/
https://www.festival-lent.si/en/
https://www.kamra.si/
https://globalfestivalofaction.org/
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cultural material - implementing ‘’smart culture’’ into their daily lives (European 

Agenda for Culture, 2012). 

 Revision of communication strategies in museums in Italy: Main objective is 
promotion of cultural heritage within development of strategies to improve the 
accessibility, comfort and quality of experience in cultural institutions through better 
orientation systems, information services (from panels and captions to audio-guides).  
Attendance of museums by young people decreased by half in 10 years. It's a good 
practice pf support for young people and  ‘’digital generation’’ in a way to recognise 
the value of smart culture. Ad hoc services for special audiences improved  quality of 
museums' communication tools. (European Agenda for Culture, 2012). 

 Cultural and Creative Cities Monitor (EU science hub - The European Commission's 

science and knowledge service ) It's a monitoring and benchmarking tool for 168 

cities in 30 countries, aimed at  promoting mutual exchange and learning among 

cities. The tool shows how the selected 168 cities perform on a range of measures 

describing the ‘Cultural Vibrancy’, the ‘Creative Economy’ and the ‘Enabling 

Environment’ of a city, using both quantitative and qualitative data. The Cultural and 

Creative Cities Monitor is thus an instrument to promote mutual exchange and 

learning between cities (A Policy Brief from the Policy Learning Platform on 

Environment and resource efficiency, 2018). 

Promotion of European cultural heritage 
 

As a result of centuries of exchange and migratory flows, Europeans share a rich cultural 

heritage. Promoting cultural diversity is essential for strengthening democratic values in 

Europe and to contribute to economic and social cohesion (Horizon 2020). We have 

determined whether the promotion of European Cultural Heritage is sufficient and  which 

are the main reasons for lack of the promotion of European Cultural Heritage Education on a 

national level, if there are any.  

Economic and social crisis are the main reason for lackof the promotion of European Cultural 
Heritage Education in Cyprus. There is similar situation in Greece. Promotion of the 
European Cultural Heritage in not as sufficient as it could be. National Authorities, for 
various reasons, did not promote the issue efficient. Economic crisis and austerity measures 
played an important role on that. Eurosceptic and nationalists movements increased during 
the last years and as a result the public conversation regarding the common EU identity and 
heritage was out of the agenda.  
 
Our heritage has an important role to play in building the future of Europe. This is the reason 
why, in the European Year 2018, Spain reached especially young people. Cultural heritage 
manifests itself in many ways: buildings, monuments, objects, clothing, works of art, books, 
historical cities or archaeological sites, languags and oral traditions, performing arts, social 
practices and traditional crafts, ar tor digital animation , etc. At the same time there are 
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reasons for lack of promotion of European Cultural Heritage Education, which are due to the 
complex and difficult economic, social and political context that Spain has gone through in 
recent years. A situation that has had an impact on the life of young people, especially in 
everything related to employment, to the training and their autonomy, while pushing them 
to develop strategies to face the challenges posed by the new social reality.   
 
Promotion of European Cultural Heritage  in Slovenia seems sufficient, but what young 

people from Slovenia miss, is more educational and practical opportunities on national level 

which would provide more practical skills or work experience in this field. Young artists and 

cultural also need more trainings, internships and work experience within curriculum during 

formal education, as well as opportunities that will raise their level of competences in 

cultural sector (the phenomenon of leaving the country). Firstly, economic crisis on 

European and especially national level (in recent years, from 2008 onwards), which caused 

austerity measures in public sector, especially cultural. The other reason can be that cultural 

sector appears to be redundant and unnecessary when it comes to financial expenses by 

public administration. The point here is that higher cultural awareness and more open 

mindset are still needed.. Thirdly, even if cultural heritage is appreciated, there is a need to 

promote national heritage better and moreover, to provide modern tools for preservation 

and to raise people’s interest in this field. Young people, are often forced to accept work 

under unfavourable conditions in cultural sector or, even worse, underqualified work for the 

sake of economic security Italy points out that dissemination of cultural heritage and 

traditions at European level is absolutely constant and profitable. However, on national level 

sometimes the financial resources are not sufficient to cope with the great need of culture 

and integration that exists. What is also missing is the mentality open to the dissemination 

of cultural heritage and above all the ability to understand that cultural enrichment can be 

achieved also and above all through the integration of the other.  

 
The promotion of European Cultural Heritage has been improving in last 5 years, which 
most likely coincides with more investment in this area. All documents, used in this research, 
signalize a rich collection of agenda, reports and manuals with good practices especially on 
European level. There is a significant step on European level, but realistically, we can 
predict, that it would take some time to reach equality on national level of different 
couuntries. Mainly because of economic crisis, austerity measures and political context. We 
can conclude that all above mentioned measures (economic crisis and therefore austerity 
measures; different level of awareness about the importance of culture, cultural events and 
ECH  between member states; economic status; geographical location of residence of 
inhabitants of member states; etc.) influenced the level of cultural awareness between 
inhabitants.  
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European Year of Cultural Heritage (2018) corresponds with 4 principles: Engagement, 
Sustainability, Protection and Innovation. In general is European Year of Cultural Heritage 
the most well-known initiative at European level, which we can thank for the sake of good 
promotion on European level. Over the years, the European Capital of Culture has also 
become a unique opportunity to modernize cities, promote their creativity and improve 
their image. Several EU funding programmes support cultural heritage, including Horizon 
2020, Erasmus+, Europe for Citizens and the EU structural and cohesion funds. This shows 
how culture can be multifaceted and interlinked with several other sectors (European Year 
of cultural Heritage, 2018). 

FIELD RESEARCH: ANALYSIS OF EDUCATIONAL NEEDS 
At a second level we carried out field research, which will serve the purpose of registering 
their needs and recommendations, while drawing conclusions based on those real needs. 
Field research was conducted with an online questionnaire available at this link: 
https://docs.google.com/forms/d/e/1FAIpQLSc3C3AxdIFklpK4fAlM3959iruQqFE6WDQ8GLW
yymDO8KsLog/viewform.  
In order to collect information from a representative sample, each partner country involved 
participants from the direct target groups (young adults studying Fine Arts, Fine Arts 
trainers) and from indirect target groups (youth groups and young local artists). 
 

Analysis results 
 
Questionnaire contained 23 relevant questions. Below we present the results of the analysis 
which reflects real needs of direct and indirect target groups.  
 
1  Define your age group: 

 

Slightly more than half of all participants (52,21 %; N=118) were aged 18-25 years. Just 
under half of participants were aged 25-30 years (39,82 %; N=90), the rest were older than 
30 years (7,97 %; N=18) This group represented Fine Arts trainers. 
 

18,58 % 

23,89, % 

19,04 % 

18-25 years old 25-30 years old Over 30 years

https://docs.google.com/forms/d/e/1FAIpQLSc3C3AxdIFklpK4fAlM3959iruQqFE6WDQ8GLWyymDO8KsLog/viewform
https://docs.google.com/forms/d/e/1FAIpQLSc3C3AxdIFklpK4fAlM3959iruQqFE6WDQ8GLWyymDO8KsLog/viewform
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2. Where do you come from? 

 

Analysis of educational needs involved 226 participants, of which 23,89 % (N=54) from 

Greece, 19,91 % (N=45) from Slovenia,  19,04 % (N=43) from Italy, 18,58 % (N=42) from 

Spain and 18,58 % (N=42) from Cyprus.  

3. In relation to your cultural activity, you would describe yourself mainly as: 

 

66,8 % (N=151) of participants represented direct target groups and 33,2 (N=75) indirect 

target groups. Among them was 51,3 % (N=116) Fine Arts students/VET students (Graphis 

design, Fashion design, Artistic studies, Multimedia programming, etc), 33,2 % (N=75) young 

local artists in the creative sector and 15,5 % (N=35) Fine Arts trainers.  

 
 

18,58 % 

23,89, % 

19,04 % 

18,58 % 

19,91 % 

Cyprus Greece Italy Spain Slovenia

51,3 % 
33,2 % 

15,5 % 

Fine ArtS Student or Vocational aducational student (VET)

Fine Arts Trainer

Young local artist in the creative sector
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4. Your general opinion about the current status of arts and cultural education in your 
country is: (Please rate the following statements.)                      
 

 
 

Most participants (41,6 %, N=94) disagree or completely disagree that young people have 

enough education and job opportunities in this field, third less (33,6 %, N=76) agrees or 

completely agrees. 24,8 % (N=56) of participants neither agree nor disagree with the 

statement.  
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Most of participants (74,7 %, N=169) agree or completely agree that current situation 
could be improved by furthering cultural awareness and social or economic importance of 
cultural heritage within the country and beyond its borders, 17,7 %, (N=40) neither agree 
nor disagree. 7,6 % (N=17) of participants disagree or completely disagree with the 
statement. 
 

 

Most of participants (43,4 %, N=98) agree or completely agree that there are no job 

opportunities, there is lack of education in this field, poor access to educational cultural 

activities and no initiatives regarding this field on the national level. Slightly less of 

participants (40,7 %,N=92) neither agree nor disagree with the statement. 15,9 % (N=36) 

disagree or completely disagree.  

 

More then half of participants (56,7 %, N=128) agree or completely agree that there are no 

job opportunities, there is lack of education in this field, poor access to educational 
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cultural activities and no initiatives regarding this field on the national level. 33,6 % ( N=76) 

neither agree nor disagree with the statement. Only ,9,7 % (N=22) of the participants 

disagree or completely disagree. 

 

More then half of participants (54,4 %, N=123) agree or completely agree that potential 

employers mark graduates in the field of culture as not being job-ready or as having lack of 

basic industry skills. 35 % ( N=79) neither agree nor disagree with the statement. Only 10,6 

% (N=24) of participants disagree or completely disagree. 

 

Slightly more then half of participants (52,9 %, N=119) agree or completely agree that their 

employment goals are clearly defined. 30,2 % ( N=68) neither agree nor disagree with the 

statement, while 16,9 % (N=39) of participants disagree or completely disagree. 
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42,5 % (N=96) of participants agree or completely agree that they can influence the 

outcome of their employment/working situation in the creative and art sector.  38,9 % 

(N=88) neither agree nor disagree with the statement, while 18,6 % (N=42) of participants 

disagree or completely disagree. 

 

Half of participants (49,5 %, N=112) agree or completely agree that their work and 

endeavours will have/already have a significant impact. 32,7 % (N=74) neither agree nor 

disagree with the statement, while 17,7 % (N=40) of participants disagree or completely 

disagree. 
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5. There is no standard career path for young artists, therefore they are effective in different 
sectors. Can you identify such sectors/ fields for your country? (You can choose more 
options.) 
 

 

The mayority of participants chose a number of answers on this issue. They identified that 
young artists are mainly self-employed (69,5 %, N=157), either they work on projects or 
short-term contracts (64,2 %, N=145), followed by the following sectors: arts administration 
or arts education (44,2 %, N=100); media, communications and digital disciplines (36,7 %, N= 
83); marketing, public relations (34,5 %, N= 78); product or industrial design (26,5 %, N=60); 
economical sector (10,2 %, N=23) and other possibilities ( 3,2 %, 8). Under other options 
they listed: different sectors, industry, sustainability. 
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6. I would recommend more transnationality - bringing together young people and young 
local artists from different cultures. (Please rate the statement) 
 

 

The mayority of participants ( 82,4 %, N=186) agree or completely agree with the 

statement: I would recommend more transnationality - bringing together young people and 

young local artists from different cultures. 13,7 % ( N=31) neither agree nor disagree, while 

3,9 % (N=9=) disagree or completely disagree.  
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7. How would you personally evaluate your activity that shaped you into a young artist and 

creative individual? What contributed to your work experiences so far? (You can choose 

more options.) 

 

 
Several participants choose two or more options on this issue. Most of participants 
attended university or other organisation of higher education (43,4 %; N=98) or they 
participated in many workshops  (43,4 %; N=98). They are also self taught learners (38,1, 
N=86) or their learning occured on the job and/or from practical experience (36,7 %, 
N=83). 25,2 % (N=57) of partcipants attended vocational education, 23,9 % (N=54) attended 
summer schools, specialist courses and seminars and 23,5 % (N=53)  undertook formal 
learning through qualifications. 12,4 % (N=28) of participants presented themselves as 
community artist.  
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8. Being honest, how satisfied are/were you with use of alternative pedagogical 

methodology focused in the artistic expression during your studies, trainings and/or work?  

*Alternative pedagogical methodology: gaining knowledge about cultural diversity and heritage 

through experiences and perspectives of ethnically diversity with focus to improve learning 

opportunities and outcomes.  

 

 

33,2 % (N=75) of participants stated they are neither satisified nor dissatisfied and 32,3 % 

(N=73) are somewhat satisfied with use of alternative pedagogical methodology focused in 

the artistic expression during their studies, trainings and/or work. 15,9 % (N=36) of 

participants are somewhat dissatisfied. Only 9,3 % (21) of participants is very satisfied with 

use of alternative pedagogical methodology and 4,5 (10) % very dissatisfied.  

I have no experience regarding alternative pedagogical methodology (mark only if you have 

no experience) 

4,8 % (N=11) of participants marked they have no experience regarding alternative 

pedagogical methodology.  
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9. What were the most common challenges you have encountered during or after your 
education/learning process? (You can choose more options.) 
 

 

Several participants choose two or more options on this issue. Most of participants (43,4 

%, N=98) during or after education/learning process encountered with high coast of 

offered training /courses and lacf of funding support for training (42 %, N=95), followed by 

the next challenges: lack of work opportunities after the concluded trainings (29,6%, N=67), 

lack of pedagogical methodology and »learning by doing« methods within educational 

activities (28,3 %; N=64), geographical distance from the training location (27 %, N=61), lack 

of time (25,2 %, N=57), courses/trainings were not available when needed (23,5%, N=53). 

Poor quality of offered training (17,3 %; N=39) and lack of skilled teachers/mentors (17,3 

%, N=39) are the last on the scale. 
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10. How well do you know alternative pedagogical methodology? Have you ever experienced 
this kind of experimental methodology in a learning process (opposite to theoretical 
methodology)? 
 

 

Most of participants (84,5 %, N=191) have experiences with alternative pedagogical 

methodology  and they find it interesting or they want to know more about it. Only 15,5 % 

(N=35) don't have experiences with this kind of methodology and they don't really 

understand such learning processes or they don't have interest in learning new studying 

conceptes. 
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11. From your perspective, which aspects/needs regarding the educational process relating 

to young artists are not met on a national level? What would you need as a young artist? 

(You can choose more options.) 

 

 
Several participants choose two or more options on this issue. They identified three most 
common needs of young artists regarding the educational process: better promotion of 
creativity and cultural education in vocational education and training (58,4 %; N=132), 
more emphasis on skills that further the employability of young adults and creative sectors 
(54 %; N=122) and more focus on the development of creative skills for teachers/lecturers 
of art and culture (45,1 %; N=102). Less are faced with the following needs: better access to 
»smart culture« toolkits and/or guidebooks for use (36,7 %; N=83) more support regarding 
digitization and online accessibility of cultural material, digital preservation of cultural 
material and its re-use (32,7 %; N=74). 
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12. From your perspective, which aspects/needs regarding the educational process relating 

to young artists are not met on a national level? (You can choose more options.) 

 

Several participants choose two or more options on this issue. They identified development 

of alternative pedagogical methodology training practices and seminars for students in 

order to raise the level of practical knowledge and skills (51,8 %; N=117) as the most 

common need of young artists regarding the educational process. The following needs are 

evenly distributed among themselves: more support for improving the performance of 

students with limited artistic knowledge (45,6 %; N=103), greater support for participation 

in international non-formal education programmes (44,7 %; N=101), better insight into 

''smart culture'' - what it is, how can be used in digital era and what are its outcomes on 

labour market for young artists (43,4 %, N=98), more internships that provide a genuine 

learning opportunity (42,9 %; N=97) and more learning opportunities for students and 

young artists in the field of ''smart culture'', provided on national level (35 %; N=79). 
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13. In your opinion, what are the skills that define you as a valuable employee? (You can 

choose more options.) 

 

Several participants choose two or more options on this issue. Following skills that define 
young person as a valuable employee are identified as the most common: multitasking 
(51,8 %; N=117), thinking outside of the box (49,1 %, N=111), readiness to learn (47,3 %, 
N=107), the ability to develop individual ideas (46,5 %; N=105), the ability to work 
colaborativelly in teams and to influence others (42 %, N=95), communication skills (39,8 
%; N=90), an openess to new influences and concepts (38,1, N=86). The less frequent skills 
are: use of ICT tools (29,6 %, N=67), the ability to work under pressure (27,4 %; N=62), the 
ability to regulate conflict at work (21,2 %, N=48), mentoring skills and transfering new 
knowledge (19 %, N=43), entrepreneurial skills (15,5 %, N=35). 1,2 % (N=3) of participants 
listed other skills: already established network of contacts, all of the above mentioned skills. 
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14. In your opinion, which skills would you like to improve in order to increase your 

employability? (You can choose more options.) 

 

Several participants choose two or more options on this issue. Participants identified 
entrepreneurial skills in marketing their work and possibly setting up a business (42,9 %, 
N=97) as the most common skill they want to improve to increase their employability, 
followed by other skills: creative problem solving (31 %, N=70), use of ICT tools (29,6 %, 
N=67), critical thinking (24,8 %, N=56), communication skills (24,3 %, N=55), the ability to 
work under pressure (24,3 %, N=55), the ability to work colaborativelly in teams and to 
influence others (20,8 %, N=47), multitaskin (19,9 %, N=45), the ability to develop individual 
ideas.  (17,3 %, N=39), mentoring skills and transfering new knowledge (16,8 %, N=38). The 
less frequent skills are: the ability to regulate conflict at work (11,9 %, N=27), readiness to 
learn (10,6 %, N=24), an openess to new influences and concepts (9,3 %, N=21). 0,4 % (N=1) 
of participants listed other options: all of the above, there is always room for new things. 
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15. Which skills, in general, would you like to improve? (You can choose more options.) 

 

Participants have the greatest need for improvement of technical skills - ICT use, graphic 

design, film/music/photography production etc. (72,1 %, N=163) and creative skills - 

introducing unusual and different ideas or old ideas in new ways, brainstorming etc. (49,6 

%; N=112). 12,4 % (N=28) of participants don't think that improving their personal skills 

would help to increase their employment chances, but rather think employers should 

change their perspective about graduates being not job-ready. Only 4,4 % (N=10) of 

participants don't feel there is a need for improving/enhancing new skills outside formal 

education in Fine Arts and Culture. 1,2 % (3) of participants listed other needs: improving of 

all aspects, improvin promotion of their own work. 
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16. In your opinion, which business related skills, must young artists and creative individuals 
have in order to be become successful on the job market and are currently not met on a 
national level? (You can choose more options.) 
 

 

Several participants choose two or more options on this issue. They identified three most 

common business related skills young artists and creative individuals must have in order to 

be become successful on the job market and are currently not met on a national level: 

keeping up-to-date with changes in technologies and legislation (52,2 %; N=118), 

economic, management, entrepreneurial and strategic skills (51,3 %; N=116), and soft skills 

(50,4 %; N=114). Among them are also specialised skills and knowledge for executing key 

roles (43,8 %; N=99). 16,4 % (N=37) of participants consider art individuals, graduates and 

artists don't need multi-platform skills because this is not their domain. Only 7,1 % (N=16) 

stated there is enough manoeuvring space for self-realization of young artists and enough 

opportunity to enhance business skills in their country. 0,8 % (N=2) of participants stated all 

of the skills. 
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17. In which way do young artists and creative individuals in your opinion maximize their 
potential in order to be more wanted on the labour market? (You can choose more options) 
 

 

Several participants choose two or more options on this issue. They identified two main 

ways for young artists and creative individuals to maximize their potential in order to be 

more wanted on the labour market: they promote themselves through social media 

profiles or customized and personalized portfolios in order to attract larger audience (58 

%, N=131), they continue to educate themselves (54,4 %; N=123). Followed by these ways: 

they focus on branding, e-marketing and on-line selling and interaction through social media 

(36,7 %; N=83), they promote and sell their work in galleries, exhibitions, auctions, museums 

(35,4 %, N=80), they integrate new knowledge in technology (34,5 %, N=78), they pursue 

activities in the field of entrepreneurship (32,7 %, N=74), they are involved with 
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organisations that search for internships, practice or voluntary work to gain new work 

experiences and knowledge (30,1 %, N=68). The least frequent way  for young artists and 

creative individuals to maximize their potential is involvement with fundraising organizations 

(24,3 %, N=55) and integration of new knowledge in technology (10,2 %; N=23). 

 
18. In my opinion, European Year of Cultural Heritage (2018) contributed to higher mobility 

and visibility of artists, enhancement of cultural competences and organization of cultural 

events and artistic exhibitions 

 

 

Most participants (35,9 %; N=81) stated European Year of Cultural Heritage (2018) 

contributed very much to higher mobility and visibility of artists, enhancement of cultural 

competences and organization of cultural events and artistic exhibitions, almost as much 

(34,5 %; N=78) stated that did not contribute so good. 16,8 % (N=38) of participants can't 

decide wheter it contributed or not. 6,6 % (N=15) of participants opines it did not contribute 

at all and 6,2 % (N=14) that contributed very much.  
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19. Do you think, there is a lack of promotion of European Cultural Heritage Education in 
your country? 
 

 

More than half of participants (54,4 %, N=123) opines there is a lack of promotion of 

European Cultural Heritage Education in their country and 32,3 % (N=73) of them stated 

this as possibility. Only 13,3 % (N=30) of participants don't agree with the statement. 
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20. In your opinion, what is the main reason for that? (You can choose more options.) 

 

 
Several participants choose two or more options on this issue. Participants identified three 
main reasons for lack of promotion of European Cultural Heritage Education in their 
country: low level of cultural awareness (46,8 %; N=101), giving too little attention to 
cultural education, smart culture and intercultural learning (46,3 %; N=100), general public 
doesn't dedicate enough attention to non-formal education, creative studies and 
enhancing skills for young artists (44,4 %; N=96), along with economic crisis (37,5; N=81). 
Austerity measures (21,3 %; N= 46) are at the bottom of the reasons for lack of promotion 
European Cultural Heritage Education. 1 % (N=2) of participants listed other reasons: religion 
sometimes has a different opinion and boycotts or doesn't allow, In Italy there is so much 
ancient art to undervalue modern art. 
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21. Do you think experiences or ''experiental learning'' (learning by doing) is important? 

 

Most of participants (79,9 %, N=175) stated experiental learning is very important. 19,6 % 

(N=43) of them thinks experiental learning is sometimes important and 0,5 % (1) that is not 

very important. 
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22. To sum up, what would young people need to upgrade their skills in this field and 
consequently be more employable on the labour market? (You can choose more options) 
 

 

 
Several participants choose two or more options on this issue. Participants identified main 
needs for upgrading their skills in this field and and increase the possibility of employment: 
change in the mode of education: more experiental learning (50,2 %; N=110), upgrade of 
eduaction and practice with combination of technical, creative and business skills (49,3 %; 
N=108), connecting young artists with other sectors or services (39,3 %, N=86). These 
needs are accompanied by the following: the importance of the participation of all 
stakeholders in enhancing skills: education stakeholders, industry employers, non-
governmental and governmental organisations, etc. (37 %, N=81), sectoral changes: more 
research projects; more practices and jobs in this field (33,8 %; N=74), fundraising and 
financial help for employers, who hire artists for apprenticeships or job opportunity (31,5 %; 
N=69), promoting professions in this field as professions of the future (28,8 %, N=63). 
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23. Have you perhaps attended a student/vocational exchange/seminar/programme in EU 
and would recommend it as example of good practice in terms of gaining new practical skills 
in this field? Please, share your experience with us. 

 

72,5 % (N=164) of participants attended a student/vocational 

exchange/seminar/programme in EU and would recommend it as example of good practice 

in terms of gaining new practical skills in this field. 27,5 % (N=62) of participants haven't 

attended such seminar or programme.  

If you answered yes, please, give a short reference of your experiences. 

Participants identified the following answers: 

 Erasmus exchange, EVS, Erasmus studies in Germany, 6 months 

 Student exchange 

 Last year I took part in a sensorial workshop about dance therapy by CEIPES. Such an 

amazing experience that opened my eyes to new expressive horizons in dancing. 

 I attended a project called Generation to generation, which focused on connecting 

young artists by showcasing authorial plays and attending workshops, ending in a 

coproduction of 4 countries. 

 I spent a semester as an Erasmus exchange student in Leipzig, Germany. It was a very 

valuable experience for me, because I was able to get a sight into a the German 

(international) art market, that does unfortunately in our country doesn't exist. 

 I was at a cultural heritage week in Iasi, Romania, where we had workshops on the 

theme then also had to put up an exhibition. It was a sort of residancy for students. 

 I went abroad for practical training for dwo and a half months. Met a lot of great 

people and some great artists. Was involved in few project which my mentor was 

part of. We are still in touch (after more than 5 tears) and are planing to colaborate 

again soon. Had a great time and would go again! 

72,5 % 

27,5 % 

I have not attended such seminar/programme

Yes, I have attended such programmes in the past
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 Programme TACTUS - art for people with sight limitations or blindness (Main domain 

of the ptoject was developing an effective system for bringing visual art to sight-

deprivated public and creating a didactic material for them). 

 

 Leonardo da Vinci exchange program for young architects organised by the Center of 

Mediterranean Architecture in Chania and hosted by the university of Barcelona. 

 International art colony (Lendava) - for already well-established, academically 

qualified visual artists / sculptors, but does not exclude young, promising artists who 

are only at the beginning of their artistic career. 

 Experiential Educators Europe Conference. This is an annual conference for 

experiential educators, trainers, therapists and others who are interested in sharing, 

discussing and challenging their knowledge, methods and techniques. More: 

https://eeeurope.org/ 

 International Conference on Research in Education, Teaching and Learning is a 

premier academic conference that will bring together academics, researchers, and 

scholars. Three days of learning, networking, and exploring solutions to common 

challenges. 

 It was stimulating to collaborate in artistic projects with cultural operators from 

other countries. Non-formal education was a very intresting experience. 

 

CONCLUSIONS AND PROVISIONS FOR THE TRAINING, THE 

GUIDEBOOK AND THE PORTAL 
 

All starting points in this analysis are connected with the concept of »smart cultue«, used in 
conjunction with digital technology. The purpose of ‘’smart culture’’ strengthens the 
European identities, cultural diversity and values and at the same time builds bridges 
between art, culture, business and technology in order to bring the European citizens closer. 
Bringing ‘’smart culture’’ in our daily lives means implementing cultural heritage through ICT 
tools.  
 
Compared to other learning approaches, the most significant feature of cultural heritage 
interpretation in connection with Fine Arts sector is that it actively encourages participants 
(students, teachers, young creatives and artists, cultural heritage experts) to interpret their 
experience themselves in searching for their own meaningful context behind the facts. It 
seeks to provide: 

 first-hand experience with original heritage phenomena (experiential learning); 

 active involvement of and exchange with participants, provoking personal 
resonation; 

https://eeeurope.org/
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 commitment to the idea of caring for heritage (and also as a resource for personal 
learning) (Pateraki, Scimeca, 2018). 

 acquiring knowledge, skills and competences. 
 
The question is whether this potential is fully exploited. At this point there is not enough 
collaboration between organizations of formal/non formal education, regional authorities, 
Fine Arts students, educators, young artists and other stakeholders. Fine Arts students are 
especially facing with lack of opportunities for working under mentoring approach and 
professional training, lack of practice work during studies and lack of technical and ICT  
 
knowledge. This points to the fact that students don't have enough opportunities for 
experiental learning (learning by doing) which is very important for acquiring competences 
and ncreasing opportunities for employment. We must then ensure that the creative arts are 
a core component of education so that all students will become more resourceful and better 
equipped to successfully manage change. Creative arts then must be related to experiental 
learning.  
 
There are several existing good practices for access to cultural heritage via the usage of 
digital technologies, along wth principles of teaching cultural heritage through ICT: research 
and cultural centres, centres of creation, mobile aplications, online applications, portals, 
digital archives and registries, digital libraries, festivals (film, music, dance), workshops, 
science hubs, online courses and trainings, seminars, camps etc. Ever-expanding digital 
platforms will also need more and more creative content, requiring that all target groups 
have opportunities to to learn about the field of culture in appealing way. The promotion 
and education of cultural heritage through ICT tools has a great potential in the future. On 
the other hand young people have needs for different learning opportunities.  
 
As well as teaching vital skills and gaining competences, the arts in connection with culture 
also enrich, enhance and transform individual lives. This is the intrinsic benefit of the arts, 
which also has a value to the wider community. It’s not just about individual pleasure, 
though. The arts change attitudes, and by so doing they can transform society. An education 
in the Field of arts provides students with a better chance of achieving these shifts in our 
collective consciousness. What is also missing is the mentality open to the dissemination of 
cultural heritage and above all the ability to understand that cultural enrichment can be 
achieved also and above all through the integration of the other. We have to find new ways 
for spreading cultural diversity through ICT tools. 
 
In the following we list some implications for educational institutions of Fine Arts from the 
perspective of students curriculum and educators. 
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Students 

 should learn about creative partnerships as a creative process, so they can appreciate 
the as the three important issues of impacts, risks and co-ownership; 

 students need to be equipped to move in and out of different partnerships so as to 
further develop their practice and not to lose/compromise their artistic integrity; 

 need be trained to work in an interdisciplinary environment and in teams, opening up 
possibilities for connections with various (new) markets; 

 need to develop entrepreneurial , communication and cooperation/team-working 
skills. 

 
Curriuculum 

 curriculum should be adapted with more opportunities for experiental training, 

 the learning experience for students must be enriched and protected. Explicit 
strategies must be formulated so as to include risk and unforeseen outcomes in the 
learning experience and in the assessment. 

 
Educators, teachers, trainers) 

 need an open attitude towards innovation; 

 need the capacity to work with experiment and risk, within a result oriented 
assignment from an outside partner; 

 need to have the capacity to coach the students’ individual artistic learning paths 
within a given context; 

 need to have interdisciplinary expertise, which involves an expertise in group 
dynamics as well as in the coaching of collective interdisciplinary making processes; 

 need to be able to make a shift from teacher to coach from time to time. The teacher 
is not the expert source/owner of knowledge any longer, he/she guides processes of 
which the outcome is often not known beforehand; 

 need to have knowledge of creative partnerships as a creative process; 

 need to have entrepreneurial, cooperation and communications skills and have to be 
able to function as intermediaries between the different parties involved; 

 need the flexibility to teach at different places and outside timetabled hours (Jonker 
2010). 

 
Further we identified few considerations for integrating ICT with cultural heritage. The 
following are a few basic questions which are directly relevant to the integration of ICT in the 
cultural heritage sector, and are also central to the goals of conservation and public 
appreciation of heritage: 

 What are the accepted and acceptable objectives for the Interpretation and 
presentation at specifi cultural heritage sites? 

 How can ICT assist heritage professionals/ students in achieving their research, 
administrative, curatorial, and interpretive/educational aims? 



 

InART2DiverCity Project 
Introducing Cultural Diversity of European Cities to Youth 
(Agreement N

o
: 2018-1-CY02-KA205-001200) 

 
                                                      

 

Partners  

  
 

P
ag

e
6

0
 

 What considerations should help determine the choice of digital heritage sites given 
their wide variety of specifi forms and techniques? 

 
These considerations must be considered when preparing the Guidebook, the Training and 
the Portal. Working closely together to address the basic themes highlighted in this report, 
and illustrated by the good practices presented, teachers, trainers, students and 
professionals in the field of arts can effectively integrate their needs and research questions, 
heritage objectives and emerging technologies to create more inclusive, sustainable, and 
meaningful methods of preserving and reflecting on the past and implementing creative 
methods.  
 
Accessibility, multiple perspectives, concern for conservation and public involvement are all 
central themes in the evolving field of cultural heritage in the 21st century. The role of ICT 
within the cultural heritage sector reaches far beyond the collection of digitised data and the 
creation of impressive virtual world. Especially Fine Arts sector has a need to act 
collaboratively  
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QUESTIONNAIRE  
 

Dear participant! 
 
Please answer the following questions about introducing cultural diversity of European cities 

to young people and the implementation of various approaches regarding alternative 

training practices addressing the field of culture. Please, evaluate the situation as you see it 

and according to your own experiences. Thank you for your co-operation! 

The form should take no longer than few minutes to complete. 

*All personal data mentioned in this form will be processed in accordance with Regulation 

(EC) No 45/2001 of the European Parliament and of the Council of 18 December 2000 on the 

protection of individuals with regard to the processing of personal data by the European 

Union institutions and bodies and on the free movement of such data. 

1. Define your age group. 

 

- 18-25 yrs old. 

- 25-30 yrs old. 

 

2. Where do you come from? 

- Cyprus. 

- Greece. 

- Italy. 

- Spain. 

- Slovenia. 

- Other:_______________ 

 

3. In relation to your cultural activity, you would describe yourself mainly as: 

 

- Fine Art Student or Vocational educational student (VET), studying in following fields: 

Graphic design, Multimedia programming, Fashion design, Economics and 

management in culture executive, Artistic studies and applied arts. 

- Fine Arts Trainer. 
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- Young local artist in the creative sector (Art, Cultural Heritage and above-mentioned 

relevant work fields). 

 

 

 

4. Your general opinion about the current status of arts and cultural education in your 

country is: 

(Please rate the following statements.) 
 I completely disagree            I disagree              I do not agree or          I agree            I completely agree     

                                                                                         disagree  

 

- I think young people have enough education and job opportunities in this field. 

           ○                      ○                   ○                     ○                 ○ 

- Current situation could be improved by furthering cultural awareness and social or 

economic importance of cultural heritage within the country and beyond its borders. 

          ○                       ○                   ○                     ○                 ○ 

- No job opportunities, lack of education in this field, poor access to educational 

cultural activities, no initiatives regarding this field on the national level. 

- Potential employers mark graduates in the field of cultural as not being job-ready or 

as having lack of basic industry skills. 

        ○     ○        ○                     ○                  ○  

- Poor existing links between the employer and education system, which affects the 

ability of the labour market to recruit widely and fairly. 

        ○                         ○                     ○                     ○                 ○  

- My employment goals are clearly defined 

 

       ○                  ○                ○                   ○                 ○  

- I feel I can influence the outcome of my employment/ working situation in the 

creative and art sector. 

       ○                  ○                ○                   ○                 ○ 

- My work and endeavours will have/already have a significant impact.  

        ○         ○                ○                   ○                 ○ 

 

5. There is no standard career path for young artists, therefore they are effective in 

different sectors. Can you identify such sectors/ fields for your country? (You can 

choose more options.) 
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- Self-employed. 

- Project work and short-term contracts. 

- Working in product or industrial design. 

- Media, communications and digital disciplines. 

- Marketing, public relations. 

- Arts administration or arts education. 

- Economical sector. 

- Other___________ . 

 

6. I would recommend more transnationality - bringing together young people and 

young local artists from different cultures. 

 
I completely disagree            I disagree              I do not agree or          I agree            I completely agree     

                                                                                          disagree  

           ○                      ○                   ○                     ○                 ○ 

 

7. How would you personally evaluate your activity that shaped you into a young 

artist and creative individual? What contributed to your work experiences so far? 

(You can choose more options.) 

 

- I'm self-taught learner. 

- I have undertaken formal training through qualifications. 

- I participated in many workshops. 

- Learning occurred on the job and/or from practical experience. 

- I attended university or other organisation of higher education. 

- I attended vocational education. 

- I attended summer schools, specialist courses and seminars. 

- I am a community artist. 

 

8. Being honest, how satisfied are/were you with use of alternative pedagogical 

methodology focused in the artistic expression during your studies, trainings 

and/or work? *Alternative pedagogical methodology: gaining knowledge about 

cultural diversity and heritage through experiences and perspectives of ethnically 

diversity with focus to improve learning opportunities and outcomes.  

Very dissatisfied.      1    2    3   4    5     Very satisfied. 

                 ○  ○   ○  ○  ○ 

I have no experience regarding alternative pedagogical methodology    ○ 
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9. What were the most common challenges you have encountered during or after 

your education/learning process? (You can choose more options.) 

 

- Courses/trainings were not available when needed. 

- Lack of time. 

- High coast of offered training/courses. 

- Geographical distance from the training location. 

- Poor quality of offered training. 

- Lack of pedagogical methodology and ''learning by doing'' methods within 

educational activities. 

 

- Lack of work opportunities after the concluded trainings. 

- Lack of skilled teachers/mentors. 

- Lack of funding support for training. 

 

10. How well do you know alternative pedagogical methodology? Have you ever 

experienced this kind of experimental methodology in a learning process (opposite 

to theoretical methodology)? 

 

- Yes, I have experiences with such methodology and find it interesting. 

- I haven't yet, but I want to know more about it. 

- No, I didn't and I don't really understand such learning processes. 

- No, I didn't and don't have interest in learning new studying concepts. 

- Other: ____________. 

 

11. From your perspective, which aspects/needs regarding the educational process 

relating to young artists are not met on a national level? What would you need as a 

young artist? (You can choose more options.)  

 

- Better promotion of creativity and cultural education in vocational education and 

training. 

- Teachers/lecturers involved in teaching art and culture subjects could focus more on 

the development of creative skills. 

- More emphasis should be put on skills that further the employability of young adults 

in creative sectors. 
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- More support regarding digitization and online accessibility of cultural material, 

digital preservation of cultural material and its re-use. 

- Better access to ''smart culture'' toolkits and/or and guidebooks for use. 

 

12. From your perspective, which aspects/needs regarding the educational process 

relating to young artists are not met on a national level? (You can choose more 

options.) 

 

- Development of alternative pedagogical methodology training practices and 

seminars for students in order to raise the level of practical knowledge and skills. 

- Greater support for participation in international non-formal education programmes 

(f. e. Erasmus+, EVS, other exchange programmes). 

- Better insight into ''smart culture'' - what it is, how can be used in digital era and 

what are its outcomes on labour market for young artists. 

- More support for improving the performance of students with limited artistic 

knowledge (more opportunities, projects and seminars; more scholarships; more  

 

- vocational education in this field; higher involvement of NGO-s, more support for 

developing different skills in this field). 

- More learning opportunities for students and young artists in the field of ''smart 

culture'', provided on national level. 

- More internships that provide a genuine learning opportunity.  

 

13. In your opinion, what are the skills that define you as a valuable employee? 

Multitasking. 

- Thinking outside of the box. 

- The ability to develop individual ideas 

- The ability to work collaboratively in teams and to influence others. 

- The ability to work under pressure. 

- Readiness to learn. 

- An openness to new influences and concepts. 

- The ability to regulate conflict at work. 

- Communication skills (effective writing and speaking). 

- Entrepreneurial skills in marketing your work and possibly setting up a business. 

- Mentoring skills and transferring new knowledge. 

- Use of ICT tools. 

- Other. ________________ 
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14. In your opinion, which skills would you like to improve in order to increase your 

employability? (You can choose more options.) 

 

- Multitasking. 

- Thinking outside of the box. 

 

- The ability to develop individual ideas. 

- The ability to work collaboratively in teams and to influence others. 

- The ability to work under pressure. 

- Creative problem solving. 

- Readiness to learn. 

- Critical thinking. 

- An openness to new influences and concepts. 

- The ability to regulate conflict at work. 

- Communication skills (effective writing and speaking). 

- Entrepreneurial skills in marketing your work and possibly setting up a business. 

- Mentoring skills and transferring new knowledge. 

- Use of ICT tools. 

- Other. ________________ 

 

 

15. Which skills, in general, would you like to improve? (You can choose more options.) 

 

- Technical skills (ICT use, graphic design, film/music/photography production etc.). 

- Creative skills (introducing unusual and different ideas or old ideas in new ways, 

brainstorming etc.). 

- I don't feel there is a need for improving/enhancing new skills outside formal 

education in Fine Arts and Culture. 

- I don't think that improving my personal skills would help to increase my 

employment chances, but rather think employers should change their perspective 

about graduates being not job-ready. 

- Other_____________ . 

 

16. In your opinion, which business related skills, must young artists and creative 

individuals have in order to be become successful on the job market and are 

currently not met on a national level of? (You can choose more options.) 

 

- Specialised skills and knowledge for executing key roles (e.g. specialised animators or 

graphic designers who use sophisticated software). 
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- Keeping up-to-date with changes in technologies and legislation (f. e. laws that affect 

copyright, data protection and contracts). 

- Economic, management, entrepreneurial and strategic skills (understanding how to 

create, market and distribute content). 

 

- Soft skills (personal attributes to interact effectively and harmoniously with other 

people, to understand and navigate between different opinions or points of view, 

team work or/and leadership skills, problem solving). 

- Art individuals, graduates and artists don't need multi-platform skills (above 

mentioned combination of technical, business and creative skills), because this is not 

their domain. 

- In my country, there is enough manoeuvring space for self-realization of young artists 

and enough opportunity to enhance business skills. 

- Other. 

 

17. In which way do young artists and creative individuals, in your opinion, maximize 

their potential in order to be more wanted on the labour market? (You can choose 

more options). 

 

- They continue to educate themselves. 

- They integrate new knowledge in technology. 

- They pursue activities in the field of entrepreneurship. 

- They promote and sell their work in galleries, exhibitions, auctions, museums. 

 

- The promote themselves through social media profiles or customized and 

personalized portfolios in order to attract larger audience. 

- They are involved with fundraising organisations. 

- They are involved with organisations that search for internships, practice or voluntary 

work to gain new work experiences and knowledge. 

- They focus on branding, e-marketing and on-line selling and interaction through 

social media. 

 

18. In my opinion, European Year of Cultural Heritage (2018) contributed to higher 

mobility and visibility of artists, enhancement of cultural competences and 

organization of cultural events and artistic exhibitions.  

 

         Did not contributed at all.   1    2    3   4    5   Contributed very much. 

19. Do you think, there is a lack of promotion of European Cultural Heritage Education, 

Fine Arts and Culture Education in your country? 
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- Yes. 

- No. 

- Maybe. 

 

20. In your opinion, what is the main reason for that? (You can choose more options.) 

 

- Economic crisis. 

- Austerity measures. 

- Low level of cultural awareness. 

- Giving too little attention to cultural education, smart culture and intercultural 

learning. 

- General public doesn't dedicate enough attention to non-formal education, creative 

studies and enhancing skills for young artists. 

- Other. 

 

21. Do you think experiences or ''experiential learning'' (learning by doing) is 

important? 

 

- Very important. 

- Sometimes important. 

- Not very important. 

 

22. To sum up, what would young people need to upgrade their skills in this field and 

consequently to be more employable on the labour market? (You can choose more 

options.) 

- Change in the mode of education: more experiential learning. 

 

- Upgrade of education and practice with combination of technical, creative and 

business skills. 

- The importance of the participation of all stakeholders in enhancing skills: education 

stakeholders, industry, employers, non-governmental and governmental 

organisations etc.  

- Sectoral changes: more research projects, more practices and jobs in this field. 

- Connecting young artists with other sectors or services (f. e. tourism, health and 

social care, IT, industry). 

- Promoting professions in this field as professions of the future. 

- Fundraising and financial help for employers, who hire artists for apprenticeships or 

job opportunity. 
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23. Have you perhaps attended a student/vocational exchange/seminar/programme in 

EU and would recommend it as example of good practice in terms of gaining new 

practical skills in this field? Please, share your experience with us. 

I have not attended such seminar/programme. 

○  

Yes, I have attended such programmes in the past. 

○ 

If you answered yes, please, give a short reference of your 

experiences:____________________ 
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PROJECT PARTNERSHIP  
 

 

 

 
 

European Office of Cyprus (Cyprus) 
www.eoc.org.cy 

 

 

 
 

RIS Mansion Rakičan (Slovenia) 
www.ris-dr.si 

 

 

 
 

Ergasia Ekpedeftiki S.A. (Greece) 
www.ergasiakek.gr 

 

 
Bank of Cyprus Cultural Foundation 

(Cyprus) 
www.boccf.org 

 

 
 

 
ComeUnaMarea (Italy) 

www.comeunamarea.eu 

 
 

 
IPF International Consulting (Spain) 

www.ipfinternational.com 
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Website: www.inart2divercity.eu  
 

Facebook: @InArt2DiverCity 
 
 

The European Commission support for the production of this publication does not constitute 
an endorsement of the contents which reflects the views only of the authors, and the 

Commission cannot be held responsible for any use which may be made of the information 
contained therein.. 

 

http://www.inart2divercity.eu/

